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Commission of Career Schools and Colleges of Technology. 
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THE SCHOOL 
The New England School of Communications is a co-educational institution 

offering a Bachelor of Science Degree in Communications and an Associate of 
Science Degree in Communications. Students may choose concentrations in Radio, 
Television, Advertising/Public Relations, Multimedia or General Communications. 
'The School has been granted authority to award the Degrees by the State of Maine, 
and is accredited nationally by the Accrediting Commission of Career Schools and 
Colleges of Technology. The School also awards a Certificate in Broadcasting for 
completion in one year. 

HISTOR Y 
The New England School of Communications began as the New England School 

of Broadcasting in 1981, training students for positions in broadcasting and allied 
fields. From a downtown location, the School purchased "Broadcast House" in 
1983, an up-to-date facility. The move proved to be temporary as the school grew 
rapidly. In 1985, NESB moved to a facility on the Husson College campus, and 
continued to brow. With the move we were able to add housing, dining, a gymnasium 
and other campus amenities. In 1997, NESCom merged with Husson College and 
~Cl%d1t1C d WllUll~ ~wiiza suUsidiaiy. In 2001, a new Communications Center was 
established for the school. The 140 acre campus at Husson College is an attractive 
setting for the school program. 

MISSION 
In ahands-on intensive environment, the New England School of 

Communications challenges students to new levels of creativity and knowledge, 
while nurturing each individual's talents in his/her chosen concentration. 

Readiness for entry and advanced positions in the vast communication industry 
is the main objective. Teaching professionals in all areas of the industry are dedicated 
to the education and success of NESCom students. 

PHYSICAL DESCRIPTION OF CAMPUS 
NESCom is located on the Husson College campus in Bangor, Maine. Located 

in a new communication center, on a wooded hillside, the campus is only a shirt 
walk from a shopping center and two miles from the downtown area. 

Campus amenities include three modern dormitories, an attractive dining 
commons, three microcomputer labs, library and gymnasium. 

NESCom has its own campus radio station, WHSN, which is totally student 
operated. Digital and analog studios include a 32 track sound recording studio, 
TV studio, video editing suites, videographics lab, audio production studios, and a 
multimedia lab, all together in the new communications center. 
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EDUCATIONAL OBJECTIVES 

The New England School of Communications offers the Bachelor of Science 
in Communications Degree and the Associate of Science in Communications 
Degree, with the following concentrations: Radio, Television, Advertising/Public 
Relations, Multimedia, Audio Engineering, and General Communications. 

Also offered is the Certificate in Broadcasting with a concentration in Radio or 
Television. 

Each student is prepared for entry-level positions in Media and related fields. 
Such positions include: Announcer, Copywriter, Videographer, Editor, News/Sports 
Reporter, Account Executive, TV Production Staff, A/V Producer, A/V Technician, 
Public Relations Specialist, Advertising Agency Account Manager, Creative Service 
Director. 

In addition there are many other positions that require excellent communication 
skills. 

Bachelor Degree 
Bachelor Degree candidates are required to successfully complete 120 credit 

hours for their Bachelor Degree. These include a minimum of 60 Communication 
Credits and 60 General Education Credits. 

Core requirements in Communication curriculum: 
Com 100 Success Seminar 
Com 101 Intro to Media 
Com 103 Copywriting 
Com 107 Public Speaking 
Com 301 Career Prep 
Com 400 Ethics in Media 
Com 404 Senior Seminar 

Each student will be required to complete certain communication courses within 
a specialized concentration. These courses with additional communication electives 
will allow the student to meet the needed credit total (60). 

Core requirements in General Education curriculum: 
Ba 101 n Intro to Business 
Ba 321n Marketing 
Eh 111 n English Composition 



F,1~ 112 T.ite~-ature &Research 
Mi 111 n Intro to Microcomputing 
1ti~Is 111 Algebra 
MS 132 Pr~hability &Statistics 
Non-Lab Science 

Each student must also satisfy a set of distribution requirements through selection 
of annr~nriate electives in the f~ll~win~ areas: 

1 1 1 v 

Experiential Learning 
P~y~hol~~y 
Sociology 
Business 
Humanities 
Fine Arts 

Associate vegree 

Associate Degree candidates are required to successfully complete 62 credit 
hours for their Associate Degree. These include ~ minimum of 44 Communication 
Credits and 18 General Education Credits. 

Cure reyuireiiieul~ iit ClIl1l111Ullll`AI,IUII cui•~'i~ullxi~~: 
Com 100 Success Seminar 
Com 101 Intro to Media 
Com 103 Copywriting 
Com 107 Public Speaking 
(;gym 3C) I Career Prep 

Each student will be required to complete certain communication courses within 
~ S~3ZCi~~iZZ~ :,~n~entratio~. ~'l~:,s:, ~~urses Leith additional c~r~~nun~cation electives 
will allow the student to meet the needed credit total (44). 

Core requirements in General Education curriculum: 
Ba 321n Marketing 
Eh 111 n English Composition 
Mi 111 n Intro to Microcomputing 

Certificate 

Certificate candidates are required to successfully complete 32 credit hours, in 
communication courses, to receive their Certificate in Broadcasting. 
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NESCOM DEGREE PROGRAMS 

The New England School of Communications offers the necessary training and 
skill development to prepare the student for a career in communications. Students 
are given the option of choosing a communication's track which best fits their specific 
career goals. 

Specifically, the courses offered include: Introduction to Media, Writing for 
Media, Announcing, TV Production, Video Graphics, Electronic Publishing, Audio 
Production, Public Relations, Web Publishing, Broadcast Sales, Audio Engineering, 
Broadcast Journalism, Sports Seminar, Voice and Diction, Public Speaking, and 
Advertising. In addition to communication courses, Bachelor and Associate Degree 
students must take General Education courses which include: English Composition, 
Intro to Microcomputing, General Psychology, Business Law, Media and 
Multiculturalism, Marketing, and Organization and Management. 

WHSN-FM 
In addition to course work, students may participate in the operation of WHSN/ 

FM 89.3, the campus radio station, and in off-campus internship programs which 
are specific to their area of concentration at local media businesses. The radio 
station and internships, guided by media professionals, provide crucial hands-on 
experience. Students completing the Bachelor or Associate Degree Programs are 
equipped with the education and skills necessary to enter the communication field. 
Students utilize the production and on-air studios of WHSN to learn both analog 
and digital production as well as operations of a professional radio station. A focus 
is put on their experiences through on-air announcing shifts and weekly critiques 
of assignments and air checks. 
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LENGTH OF I?ROGRA1Vl 
(l;~m~leti~n ~f the Bachelor Degree Program in C~mmunicati~n~ takes four 

academic years, (120 weeks), Associate Degree Program in Communications takes 
two academic years, (60 weeks), while the Certificate Program in Broadcasting is 
one academic year, (30 weeks). 

The fall semester begins the day after Labor Day and concludes the Friday 
before Christmas. The 2°d semester begins the 3rd Monday in January and concludes 
in May. Students are required to complete the entire program in a time span not to 
exceed 1.5 times the normal length. 

A CADEMIC STANDARDS 
BACHELOR DEGREE PROGRAM -

Each student is required to complete a 
minimum of 120 credits, and maintain a "C" 
avcragc or 2.0 G.P.A. in order to rcccivc a 
Bachelor Degree. 

ASSOCIATE DEGREE PROGRAM -
Each student is required to complete a 
minimum of 62 credits, and maintain a "C" 
average or 2.0 G.P.A in order to receive an 
Associate Degree. 

~E~2T'IFI~ATE i R~~RAN~ -Each 
student is required to complete a minimum 
of 32 credits, and maintain a "C" average or 
2.0 G.P.A in order to receive a Certificate. 

A Degree Student who achieves a 3.0 
grade point average is eligible and with 
special permission may elect an internship/ 

V1 It ll~llg AJ~J~~111 

Numbcr Lcttcr Cradc Point 
94,95,96,97 A 4.0 
90,91,92,93 A- 3.7 
87,88,89 B+ 3.3 
84,85,86 B 3.0 
80,81,82,83 ~ 2.7 
77,78,79 C+ 23 
74,75,76 C 2.0 
70,71,72,73 G 1.7 
67,68,69 L~+ 1.3 
64,65,66 D 1.0 
60,61,62,6:s D- .7 
59 &Below F .0 
P =Passing 
WP =Withdrew Passing 
WF =Withdrew Failing .0 

field experience course, where available. The 
internship includes 135 hours of training at an outside communications facility. 
Students will be awarded three credits upon completion and will be graded on ability, 
determination and interest. 

A "C" average must be maintained in the required courses of study in order to 
graduate. Students are graded on the basis of class work and performance. Grades 
are issued at the end of each semester. 



COURSE CHANGE AND COURSE WITHDRAWAL 
During the first week of classes in the semester, students are given the opportu-
nity to adjust their course schedules by adding and dropping courses. Verbal 
notice to the instructor or failure to attend class is not sufficient notice. Written 
approval must be obtained from the Director of Education. Students who drop 
courses should realize that completion of graduation requirements may be de-
layed, that class status may be affected, and that eligibility for financial assistance 
may be changed. 

Add/Drop 
The policy with respect to withdrawing from a course is as follows: 

1. A student who withdraws from a course after the Add/Drop period will 
not be admitted to another course. 
2. A student who withdraws from a course up to the 7th week of classes 
will receive a grade of "W". 
3. If a student withdraws after the 7th week, a grade of WP or WF will 
appear on the student's official transcript indicating: 

WP (Withdraw Passing) -The student withdrew from the 
course having completed all work and assignments up to the 
time of withdrawal and/or having participated in the course to the 
academic expectation of the professor. 
WF (Withdraw Failing) -The student withdrew from the course 
not having completed the work and the assignments up to the 
time of withdrawal and/or had not participated in the course to 
the academic expectation of the professor. 

4. The grade of WP or WF will be determined by the professor of the 
course and submitted to the Director of Education at the time the student 
withdraws from the course, on an official withdrawal form. 
5. The grade of WP, although included on the student's transcript, is not 
computed into the grade point average or the cumulative average. The 
grade of WF is computed into the grade point average and the cumulative 
average. 
6. No course withdrawal can be initiated after the last day of classes in the 
semester or term in which the course is taken. 

REPEATING A COURSE 
Students may elect to repeat courses in which they have received a grade of "C-" 
or below. The newly-earned grade will replace the original grade in the calcula-
tion of a student's cumulative grade point average; however, the former grade is 
retained as originally recorded in the student's transcript. Students cannot repeat 
a course which has been removed from the curriculum unless another course has 
been designated as an approved alternative for the deleted course. 



DEFINITION OF CREDIT KNITS 
T,ecture: 15 hours per 1 credit 
Lab: 30 hours per 1 credit 
Internship: 45 hours per 1 credit 

CLASS TIMES 
ri----- -----~ r ,r---,-- ~~---- T--=~-- =-- ~~-- --------~-- -r ----- -- - - ~~- -
L,IQJJGJ 111CCL 1V1V11UCl y 1111 U 1'11UGI y 111 L11G 111V111111b' ~ Cl1LG111UV11 GI.11U/ VL G V G11111~'. 

Laboratories, internships and special projects may be scheduled during weekend 
nc~ui'~. 

Maximum lecture classes have no more than 25 students, lab classes no more 
than 10. Therefore, mdximurri lec;l.ure c;lasse~ have a 25:1 rali~ ana labs 10:1. 

TRANSFER OF CREDITS 
Some schools will accept some credits from the NeW England School of 

Communications. It is up to the receiving school to determine which credits are 
transferable. 

GRADUATION REQUIREMENTS 

R A (~;HF,T ,(~R T~F,C~TR F,F, 
Each student who completes 120 hours with a "C" or 2.0 grade point 

average will be awarded the i3achelor of science Y~egree. 

ASSOCIATE DEGREE 
Each Student who completes 62 hours with a "C" or 2.0 grade point average 

will be awarded the Associate of Science Degree. 

CERTIFICI~TE PROGRAM 
Each student must complete 32 hours with a "C" or 2.0 grade point average to 

graduate, with a Certificate in Broadcasting. 
,~ 
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ACCEPTANCE OF TRANSFER CREDITS 
Transfer students are welcome at NESCom. Students should present official 

transcripts from college and high school and should be in good academic standing. 
Students need at least a 2.0 GPA to be considered for admission. 

New England School of Communications may accept transfer credits for subjects 
or courses completed in other accredited post-secondary institutions when comparable 
in scope and content to NESCom courses. A student from another accredited 
institution who is a degree candidate may transfer into a program at NESCom. 
Only courses in which a "C" or better grade has been attained may be transferred. 

Students being considered for transfer must complete an application form and 
present the transcripts noted above. It is always good practice to supply the 
Admissions Office with a copy of a catalog from the institution where courses 
were taken. 

Military courses are considered. Submission of form DD 295 is required. 

It is at the discretion of the Director of Education and Director of Admissions 
to accept or decline transfer credits. Responsibility for courses taken and credits 
accumulated lies with the student. 
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,S~ITISF~~1 C~'ORY PROGI~SS, PROJ3ATION ~1ND 

DISMISSAL ~OLdCY 

BACHELOR DEGREE 
At the end of the first semester, students must achieve a 1.8 grade point average 

S (GPA) to contilrue in tie program. Slucients with a GPA between 1.8 and 2.0 during 
e their first semester are informed in writing that they are on probation. Probation is a 

illcaii~ vi iiv~iiyiii~ ~il~, JI.UUGllI, ~lia~ aC,aucilii~, iiilYivvci11ci1i, iJ i1Gl:GJJQly LU l;U1i1~1CLC 

~. 
the program. The probationary status will remain in effect until the end of the semester 

l or until the student's GPA is 2.0 or higher. A 2.0 is rcquircd for graduation. Students 
will be dismissed at the end of any semester if they have not achieved a 1 .R claml~lative 

~ GPA. Mid-term grades are distributed after seven weeks of classes to enable students 
to monitor their academic progress in individual courses. 

ASSOCIATE DEGREE 
At the end of the first semester, students must achieve a 1.8 grade point average 

(GPA) to continue in the program. Students with a GPA between 1.8 and 2.0 during 
their first semester are informed in writing that thcy arc on probation. Probation is a 
means of notifying the student that academic improvement is necessary t~ complete 
llie program. Tl~e ~r~Uatioilary status will iciiiaiii iii ~ffec;l uYilil l ie ericl ~f the 5errie5ter 
or until the student's GPA is 2.0 or higher. A 2.0 is required for graduation. Students 
will be dismissed at the end of any semester if they have not achieved a 1.8 cumulative 
GPA. Mid-term grades are distributed after seven weeks of classes to enable students 
to monitor their academic progress in individual courses. 

CERTIFICATE PROGRAM 
At the midpoint or the first semester, students must show a 1.8 GPA or be placed 

on probation. Students with a GPA between 1.8 and 2.0 at the end of their first 
semester are notified in writing that they are on probation. Probation is a means of 
informing the student that academic improvement is necessary to complete the program 
and graduate. Students who have not achieved a 1.8 GPA at the end of the first 
semester will be dismissed. At midterm of the second semester, students on probation 
must show improvement in their GPA or be dismissed. Mid-term grades are distributed 
after seven weeks of classes to enable the students to monitor their academic progress 
in individual courses. 

INCOMPLETES 
In exceptional circumstances, students may be given an INC (incomplete). 

Incompletes must be concluded and earned grades recorded within 30 days of the 
completion of the semester. ~1n Incomplete .automatically becomes an "F" if the 
instructor does not register another grade. 
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STUDENT SERVICES 

LIBRAR Y 

Husson College shares its library with NESCom enabling students to meet 
educational needs through the resources available. The library provides a variety 
of books, journals, and periodicals for educational as well as recreational reading 
and personal growth. 

LIBRARY HOURS 

Monday thru Thursday 8:OOam - l 0:00pm 

Friday 8 : OOam - S :OOpm 

Saturday l 0:00am - S :OOpm 

Sunday 1 O:OOam - 10:00pm 

CAREER DEVELOPMENT 

In addition to placement assistance, the school requires all students to take a 
Career Preparation Course (Com 301). This course covers all areas of career 
skills, cover letter, resumes, interviewing and budgeting. This course has been a 
valuable addition to our curriculum. NESCom offers free placement assistance to 
all graduates and makes available to them lists of employment opportunities. 

PLACEMENT 

The NESCom Placement Service is available to every graduate, and has 
effectively helped students in obtaining employment in the communication industry. 
The responsibility, however, for securing employment upon graduation, is the 
graduate's. The school cannot guarantee employment of its graduates. 
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CAIVIPZIS MINISTRIES 
A (:'harlain i~ availa.hle by rh~ne fir emergencies and ecumenical services 

and for the spiritual needs of a student. The campus chapel is open daily for 
individual use. 

;t 
y CAMPUS SAFETY AND .SrECURITY 
g 1'~ U111IUT111~U Se(:UTll.y Ulll(:Ct I-CS~JUilUS lV CII1Ci~~'Clll:1CJ i1.ilU IildlilLiLli1J d 1G~'U1Q.1 

patrol of the campus property and facilities. The Department of Safety and Security 
is also responsible for mainiaining regisiraiions c~i venicie5 ~nai park ~n carnpu5. in 
an effort to make Husson College a.nd NESCom an even safer campus, the College 
is dedicated to providing the entire community with the annual security report that 
identifies crime statistics in compliance with the Can2pus Security Act of 1990. 
This information identifies crime that has occurred on campus and in the surrounding 
community for the last three most recent years. You can access this information at 
the following address: www husson.edu/depts/security/. 

VEHICLE REGISTRATION 
Students are allowed to keep motor vehicles of any kind on campus provided 

that such vehicles are duly licensed and registered by a state and that the vehicle is 
registered and issued a parking permit by the school. Proof of state registration and 
a small fee are required before the privilege of bringing a vehicle on campus is 

a granted. 
;r 

a IM1I~UNIZ4TION 
0 

Maine State Law (22-MRSA 6359) requires all fiill time and degree seeking 
part time post-secondary school students born after December 31, 1956, to show 
documented proof against measles, mumps, rubella, tetanus and diphtheria. 

STUDENTA CCIDENT AND .SICKNESS INSURANCE 
~s 

All full-time students are required to have some form of accident and sickness 
y~ insurance coverage. NESCom along with Husson College makes available to its ~e 

full-time students a plan of accident and sickness insurance. If a student can show 
proof of insurance coverage under another plan, he/she may waive the school's 
insurance plan. 
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HEAL TH SER VICES 

The health needs of students are currently met through an on-campus health 
service and student health insurance policy. The Health Service, located on the 
first level of Carlisle Hall, is staffed by a full time registered nurse five days a week, 
and physician who visits several times a week. Students are encouraged to become 
familiar with the health program and to consult the nurse for any health related 
matters. 

COUNSELING SERVICES 

Counseling services are available to all students. The counseling services promote 
student's development and assist students with personal, physical or educational 
problems. Each case is handled in a confidential manner. 

CAMPUS SUBSTANCE AB USE ,SERVICES 

Concern for students is a priority at NESCom, not only academically but on a 
personal level too. A substance abuse program is made available for students 
concerned about their own alcohol or drug use, and to those who maybe concerned 
about chemical use by someone in their lives. This service includes prevention, 
early intervention, assessment, education, individual and group counseling, and 
referral. Each case is dealt with in a caring and compassionate manner, and kept 
strictly confidential. 

MAIL SERVICE 
Resident students are assigned a mailbox in the mailroom on the ground floor of 

Peabody Hall. Students may pick up mailbox assignments in the mailroom. The 
mailing address is: 

(Name of Student) 
New England School of Communications 
One College Circle 
Bangor ME 04401 
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,5`T UI~ENT f~ CTI ~I I I~.S' ANl~ Ol~ GANIZATIONS 

All students are encouraged to engage in any one of the many organizations on 
~h campus, and participate in a variety of special events that take place regularly 
1e throughout the year. Involvement gives students a direct voice in the decision 
k~ making process that affects student life. Some of the organizations available include 
1e the Student Senate, Newspaper, Husson Players (theater group), Social Committee, 
'd Ski/Outing Club, Multicultural Club, Greek Fraternities and Sororities, and others. 

Student Activities sponsors numerous events designed to expose students to 
theater and the arts. Whether sponsoring performances during lunch, or providing 
access to cultural events in the Bangor area, Student Activities strives to present a 

to 
variety of activities including lectures, dance, and theatrical performances. 

~.1 ` 
A THLETICS AND ~ C;It~'AI ION 

The Newman Athletic Complex houses a wide variety of athletic facilities, 
including basketball and tennis courts; an Olympic size swimming pool; weight lifting 

a 
and mat rooms; and the Webber Health and Fitness Center. 

is 
Intramural sports play a large part in satisfying the recreational needs of the 

d college community. Students can compete in intramural basketball, swimming, 
1' volleyball, tennis, softball, or soccer. 
.d 
~t 

B c~or~.~TOrz~ 

The Mary McDonald Bookstore is located in Peabody Hall. Textbooks for 
~f most courses can be purchased there, along with other school supplies, reference 
to books, greeting cards, beverages, snacks and clothing. 

.STUDENT EMPLOYMENT 

Although NESCom doesn't participate in a federally subsidized work-study 
program, students have access to a job bank listing on campus, and the campus is 
located near downtown Bangor, where there are numerous businesses of all types 
where employment is generally found. 



~TUDICIAL AFFAIRS 

By virtue of attendance, students agree to the duly published regulations of the 
College. Regulations are published in the current issue of the student handbook. 
Failure to conform to these regulations may result in suspension or dismissal from 
the college. The judicial system is a participatory one which include members of 
the faculty, administration and the student body. 

NEW,STUDENT ORIENTATION 

Adjustment in a new living and academic environment can sometimes be a 
challenge for students early on in their first semester at NESCom. Orientation 
sessions are key in preparing students for college life, meeting faculty and 
administration, and acquainting themselves with other new students. Policy issues 
and other pertinent information are discussed at this time. Success Seminar; a 
required course for all incoming students, help students settle into college life 
successfully. A variety of issues and topics are covered in this course. 

DINING FACILITIES 

Students dine in Dickerman Dining Commons, a centrally located modern facility 
serving a wide variety of wholesome, nutritious foods to satisfy the tastes of a 
diversified community. 

The snack bar in the student center, located in the lower level of Peabody Hall, 
is designed to serve commuting students, residents, and staff with daily specials, 
sandwiches, ice cream and beverages. 

Husson Dining Services is pleased to provide all meal plans with the flexibility 
and convenience of "Dining Dollars". Dining Dollars is the declining balance portion 
of your meal plan. The amount of Dining Dollars varies by meal plan: 

Meal plan 1 - 19 fixed meals per week Monday through Sunday + $50.00 per 
semester in Dining Dollars. 

Meal plan 2 - 14 fixed meals per week Monday through Sunday + $125.00 per 
semester in Dining Dollars. 

Meal plan 3 - 10 fixed meals per week Monday through Sunday + $200.00 per 
semester in Dining Dollars. 

Fixed meals per week are to be used in Dickerman Dining Commons. You may 
purchase aciciiliutial trieals with the Dining Dollars balance in the Campus Center, 
Dickerman Dining Commons, and Beverage/Vending Machines. 
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1ZESIDENTIAL LIFE 

1e Although it is nit mandatary for students to live on campus, NESCom believes 
c. 

that for purposes of convenience and personal growth, campus living can be an 

n en oyable and a memorable experience. 
~f J Each co-ed residential hall consists of nine levels, with each level designated 

F~,- ~.,,,-,~,a1P ane~ female n~n»lati~n_ All rc->~ms are furnished with two beds, bureaus, LVi v...~ ~- 1 1 

wardrobe closets, desks and chairs. Each room is equipped with a telephone jack, 
r.mr77tPY nnnnPc~tin_n ~~amr,»s nPtw~rkl_ and basic cable for television. Vending 

machines, public telephones, television and study lounges, kitchenettes and coin-
a ~ operated launciruYnat are also available for resident students. 
n Located in Carlisle Hall, the Office for Residential Life is responsible for the 
d social, recreational, cultural, and educational programming, the management of 
;s resident hails, activities, and ine enforcemeni oz residen~iial policies ai~cl p~ c cedures. 
a A residential director and upper-class resiaeritia.l a.s~istants are available 24 hours a 
~e day while semesters are in session to assist students. 

COMMUNICATIONS FACILITIES 

In an era of multimedia, the Internet, the communication highway, satellite, DTV, 
y and all the new digital equipment for radio and television, it is imperative to provide 
a hands-on instruction with the very latest in equipment and facilities. 

l~ Beginning with a new Cc~rr~xiuriic;dliuii5 Center, NESCom has up-to-date media 

~, facilities for scheduled use by students. Three classr~c.~ms, inc;luaitig a iilulti-illedia 
room, 2 studios, 3 control rooms, 8 video editing suites, newsroom, media/library 

y and seminar room are some of the facilities that are in use. In addition students 
n operate WHSN-FM a campus radio facility with studios in the Communication 

Center. 

:r 
Equipment for digital imaging, digital editing, electronic publishing, web publishing, 

;r television and audio production, VCR's, cameras and monitors are all available to 
qualified students throughout the school year. Other audio-visual equipment for 

;r classroom use is also on hand. 
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ASSISTANCE FOR STUDENTS WITH DISABILITIES 

All students are entitled to have access to the school's programs, services and 
activities. Husson College and NESCom support students with disabilities, and 
encourage them to communicate their accommodation needs with administration 
and faculty members during the admissions interview. The Office for Student 
Affairs is a resource for students with disabilities. Students are asked to provide 
professional, adult-level test evaluations and professional accommodation 
recommendations prior to beginning course work. 

PEER TUTORING 
On occasion a student may find themselves in need of academic assistance in 

particular courses. Peer tutors are made available only after the requesting student 
has discussed his/her need with the course instructor and administration official. 
Tutors are selected carefully, having met a high level of academic achievement in 
certain courses. Excessive tutor requests are subject to in-depth discussion and 
review, and subsequent fees may be charged. 

CONFIDENTIALITY OF STUDENT RECORDS 
All students and alumni are authorized access, upon presentation of written 

requests, to records of their attendance, performance, and scholastic achievement 
maintained by the School. In accordance with the Family Educational Rights and 
Privacy Act of 1974 as amended, regulations setting forth the procedures by which 
access may be obtained, the person or persons responsible for custody of records 
of the office involved, and the persons authorized to have access to students records 
have been published. These regulations are available to interested persons upon 
request. Records are maintained in accordance with federal and state regulations. 
In general, after seven years beyond termination or graduation, only transcripts are 
retained in the Registrar's Office. 

EQUAL OPPORTUNITY 
The New England School of Communications admits students of any race, 

color, national and ethnic origin, sex, age or religion to all rights, privileges, programs 
and activities generally offered or made available to students of the School. 

Inquiries concerning Non-discriminatory Policy should be addressed to the 
Director of Education at NESCom. 



ADMISSIONS 
d ' 
d The New England School of Communications is an affiliate of Husson (_;ollege 

n 
a.nd a member of the New England Association for College Admission Counseling. 

it ;. NESCom subscribes to the objectives of the National Association for College 

e ~. 
Admission Counseling, in their statement ofprinciple for good practice. 

n 
Students from different parts of the United States and foreign countries attend 

NESCom every year, although a larger percentage hails from the New England 
region. Cultural diversity is further evident due to the strong affiliation with Husson 
College and its diverse student population. NESCom welcomes all applica~i~~is to 

its degree programs without regard to race, color, creed, sex, national origuz, disability, 
family income, or age. 

n ~ r~lli~~g adm~~s~:o~~ policy is *he r~rm. Sr~a.~3ents pan enter starting in September 
It ur January. Because of limited space in each semester, it is always in the best 

I• ~ interest of the student to apply early. 
n The Admissions office implements a selection process to find qualified students 
d to enter the varied communication concentrations and degree programs. College 

level ability is necessary to become successful at NESCom, especially in areas of 
reading and writing. In performance concentrations, astrong aptitude in speech is 
required. 

n 
It has been along-standing tradition of NESCom to allow every applicant an 

It 
opportunity to interview for enrollment. This mandatory interview accomplishes 

d five things: 
h 1. The in~erviCw gives the applicant (and parents) an opportunity to see the 

~s 
campus facilities, studios, and labs. 

~s 2. In a confidential one-on-one basis, an applicant can ask questions, ci.iscu~s 
n their academic history, and expound on personal accomplishments and related 

~. experiences. 
~e 3. Each applicant is required to take a 12 minute timed Wonderlic Scholastic 

Level Exam (basic verbal and math test). Aminimum score of 18 must be 
achieved to enter the Associate Degree Program, and 20 for the Baccalaureate 
Degree Program. 
4. Students interested in on-air perfartnance concentrations (i.c. announcing, 

:, broadcast j ournalism, sports announcing), are given a news script to rehearse 
S - and record. Basic out-loud reading ability is assessed with this exercise. 

5. Finally, the interview session allows the applicant to hear, in a candid manner, 
e the specifics of college life, academia, and their chosen career path. 



APPLICATION PROCED URE 

New Student Applicants 
It's necessary for all applicants to follow the steps below to be considered for 

admission to the New England School of Communications. 

1. Fill out the New England School of Communications application for admission. 
Send the completed application, signed and dated to NESCom, One College Circle, 
Bangor, ME 04401. Anon-refundable application fee of $15.00 must accompany 
the application. Check or money order is acceptable. Please make it out to NESCom. 
Applying online at www.nescom.edu is another option. On-line applications cannot 
be processed officially until the application fee is received. If the fee is not 
accompanied by the application, the applicant will be billed. 

2. Contact your high school guidance office and request an official copy of 
your transcript. Have the transcript sent directly to the Admissions Office at 
NESCom. Two letters of recommendation from non-family members are also 
required. Copies of achievement awards (in and out of school) are also considered. 

3. Although not required, Scholastic Aptitude Test (SAT) scores are taken 
under consideration. Be sure that the scores appear on an official document. 

4. The General Equivalency Diploma (GED) is acceptable. Make sure that it 
is an official document. 

5. Once the application is received, the applicant is automatically scheduled for 
a mandatory interview and campus tour. 

Non-Tradional Students 
Non-traditional students (students out of high school for more than 2 years) are 

encouraged to apply. They make up approximately 15% of our student population. 
Non-traditional students bring to the classroom individual life experiences and an 
eagerness to learn. 

Sometimes it's dii~icult for non-traditional students to obtain high school transcripts 
and other documentation listed in the application procedure section of the catalog. 
This is the case for students who have been out of school for many years. A copy 
of a high school diploma is acceptable when a transcript can't be obtained. However, 
an honest effort needs to be made to obtain the proper documentation. 

Regardless, all applying students must take the timed Wonderlic Scholastic Level 
Exam, and go through the personal interview session to be considered for admission. 

Home Schooled Students 
In addition to the new student applicant requirements, home-schooled student 

must present a passing score on a G.E.D. exam. 
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Transfer Students 
Transfer students are welcome to apply. The application procedure for new 

students rxiust Ue followed. In addition to the rcquircd high school transcript, an 
official academic transcript from the institution they are leaving or have left is 
needed. A catalog containing course descriptions is also recommended. 

A financial aid transcript maybe needed depending on past and current financial 
r,-~, ,_ ~ a ,.,. ~._.,.,.:.,. ~ a a.. ~...,. ~ F,-,... mot... +...._ ,: ,.. ~ . i ,.,-,. ,a need. ir~~~ ~aii Uc uc~citlliii~:u uuiili~ vi al~~i ~ii~ iiiwivi~,vv ~J1VVL.JJ i,~ CviiiYi~.~~u. 

Credit transfer depends on some variables: i.e. the coursework completed, 
COUrSe CUI11.Ciii. Qiiu ~COYc, l~Vll1JG ~iauc ~uiu~~ uavc a~ lca~~ a ~. ~, ailu u~,~l~.~. 

program entering at NESCom. 
Acceptance of transfer credits is the sole di~cretinn ~fthe Director ~f Education 

and Director of Admissions. At times it is necessary to discuss transfer credits 
with instructors of particular courses. This is done to ensure courses mirror 
NESCom's in scope and content. (See Transfer of Credits on page 10). 

International Students 
As mentioned earlier, the NESCom and Husson College student population is 

culturally diverse. Foreign students are encouraged to apply. However, because of 
immigratic.~n rules diia i'C~UTALIVII~~ atiel NESCut1i's aUligation to the I.N.S. 
(Immigration and Naturalization Service), requirements must be met. 

The application procedure must be followed as is with all new students. Additional 
documentation is also needed. International students must submit documentation 
showing a TOEFL (Test of English Language Proficiency) score of at least 500 
written ~r 17:i computer. international students also have the option ofgoing through 
the ILLS program at Husson College instead of opting for the TnRFT, exam. Pm~f 
of financial stability must be sent as w~~l. 

International applicants can be interviewed by telephone, when it is impossible 
to interview in person. A second interview would take place upon arrival, and the 
Wonderlic Scholastic Level Exam would be administered at that time. 

An I-20 document and letter of acceptance would be sent to the applying student 
before they leave their country. 

International applicants may live on campus in resident halls or in the surrounding 
community. It is the responsibility of the student to find and make living arrangements 
off campus. 

NESCom reserves the right to revoke the applicant's acceptance during the 
second interview should paperwork and other circumstances seem out of order. 
Upon arrival, it is the right of the applicant to receive a full refund of money paid to 
NESCom should the school not meet personal expectations. 
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Admissions Decisions 
Candidates for admission are notified by mail soon after the personal interview, 

providing all documentation is in place. A week to ten business days is the norm. 
Delays in notification are usually due to delays in receiving official documentation, 

and the inability to contact personal references listed on the application. Make sure 
information given is accurate. 

Revocation of admission is .the right of NESCom for academic or personal 
reasons. Students notified of acceptance are sent an official letter and an enrollment 
agreement. The enrollment agreement lists tuition, fees, and housing costs, course 
requirements, placement, cancellation, termination and refund policy. Other pertinent 
information is also listed. This agreement must be read carefully, signed, dated and 
returned to the main office with a tuition deposit in the amount of $150.00. The 
deposit is credited towards the tuition balance and serves as a statement of faith 
that he/she will attend in the semester applying for. 

NESCom will refund 100% of the tuition deposit up to three days after having 
received the deposit. Should three days elapse, and the accepted student cancel in 
writing, a refund of one hundred dollars will be made. Fifty dollars is retained as an 
administrative fee. 

BEFORE ,SEMESTER STARTS 

State law and the Accrediting Commission for Career Schools and Colleges of 
Technology requires that NESCom keep on file for each enrolled student the following 
documentation: 

1. A final and official transcript. This transcript must be signed and sealed, and 
show date of graduation. 

2. A photocopy of high school diploma. 

3. Record of immunization showing measles, mumps, rubella, tetanus and 
diphtheria are current. This record must bear your physician's signature and it 
must show dates of immunization for each vaccine. 

Financial aid, loans, grants, scholarships and other funds for tuition and fees 
must be on file no later than 3 weeks before the start of the semester. 
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HONU'R SOGl~'1'Y 

N, 

~ The Alpha Beta Kappa Honor Society authorized the establishment of a chapter at 

~ the New England School of Communications in 1995. 

~e , 
The Alpha Beta Kappa Society was established in 1977 to recognize and 

a ~ acknowledge outstanding graduates of career colleges and technical schools nationwide. 

1t 
Membership qualifications include a ~iYA of 3.5 or above, excellence in classroom, 

~P Y 
studio and laboratory work, leadership and service in class and school activities and 

'~t ~ personal integrity and good moral character. 

d #: 
Le GRADUATION 

:h 
It is the responsibility of the student to meet ail the requirements set forth ny 

g NESCom in each of the academic pr~~rams, i.e. rec~uir~cl c;uur5e5 atiil credits. 

n 
n The 8 semester Bachelor Degree Program requires that a student complete a 

course of study equaling 120 credit hours with a minimum 2.0 grade point average. 

h0 credits are accumulated in communication related courses and 60 are accumulated 

in general education courses to meet the requirement. The program courses are 
outlined in the course section of this catalog. 

f The 4 semester Associate Degree Program requires that a student complete a 

g course of study equaling 62 credit hours with a minimum 2.0 grade point average. 44 

credits are accumulated in communication related courses and 18 credits arc 
accumulated in general education courses to meet the requirement. The program 

d courses are outlined in the course section of this caialog. 

The 2 semester Certificate Program requires that a student complete a course of 
study equaling 32 credit hours with a minimum 2.0 grade point average. Credit hours 
accumulated are strictly communication courses. The program courses are outlined 
in the course section of this catalog. 

d ~LL 
it 

Full-time students in their last semester, whether it be fall or spring, are considered 
Degree or Certificate candidates. However, prior to entering their last semester, every 
student should know what requirements are needed to complete the program in which 

S ~ they have entered, and are encouraged to consult administration if they are unsure. 
r_ 

Degrees and Certificates in Broadcasting are awarded in a ceremony which 
generally takes place during the second week of May. Students finishing the 

~~ requirements in the fall will not officially receive their Degree or Certificate until May. 
~„ t: ~~. 
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FINANCIAL INFORMATION 

Financing a college education is student and family working with a financial aid 
counselor in order that educational costs can be met. The New England School of 
Communications expects that a student and parents will assume responsibility for 
all costs to the extent of their ability. Financial Aid is then awarded based on need. 

Students should not be discouraged from applying for financial aid, and should 
make every effort to apply for federal, state and local grants and scholarships for 
which they may be eligible. 

Students seeking financial aid or the continuance of financial aid must, each 
year, complete and submit the Free Application for Federal Student Aid (FAFSA). 

This is a minimum requirement to apply for federal assistance. State and private 

sources may have additional requirements. Students should check with the NESCom 
Financial Aid Coordinator or with the donor to be certain that they are following the 
correct procedure. 

Financial aid awards, based upon information submitted on the FAFSA, are 
generally a combination of grants and loans intended to fill the gap between the j 
student's, and his/her family's ability to contribute to the annual cost of attendance. ~. 

Each student who participates in Title IV funding must maintain a standard of 
Satisfactory Progress. In order to receive a Degree in Communications or a 
Certificate in Broadcasting, each student must complete their program with a 2.0 
GPA or "C" average. At the end of the first semester, a student must achieve a 1.8 
GPA to continue in the program, and to be eligible for Title IV funding. Students 
with a GPA between 1.8 and 2.0 the first semester are put on probationary status, 
in order that they be made aware that improvement is necessary in order to complete 
the program, and graduate. 

If students do not meet the required standards of satisfactory academic progress, 
they are ineligible for all types of financial aid until the standards have been achieved. 
Students may not receive retroactive financial aid for the period of ineligibility. 

NESCom participates in the Federal Pell Grant Program, Direct Subsidized and 
Unsubsidized Stafford Loan Program, FFELP Education loans and the Direct Plus 
Loan Program. 
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,,STUDENT FEES 

~1~ ' Anon-refiindarle applica.tic-~n fee is cha.rgecl to a.11 sh~dents applying for admission. 
of +- 

For '' Students must hazy all books and su~~lies needed for course work. Anew/used 

~d~ book list with costs is issued to students before the semester starts. Supplies needed 
:r ~~rlitinn to Y1f1fP~lClflkR_ 1"1P,T1~_ P,tC'_ tYIAV 1T1('~17(~P, tAYIP.0 C~T7'c and hParlrihnnPc 
111 uuu..,~.. ~_ _... --.~ __ _. _ _ ~ 1 ~ _~ _ r - - - -~ ----- ------r--~-----

~ld ~ r: 
Fir '' The activity fee is for the support of shident activities, ~~hich are under the 

alzspices of Husson College. 

ch A laboratory fee is assessed to all students registering in the program. This fee 
~)• is for supplies and equipment used in operating the radio, television and media 
pie laboratories. 
~m 
he The commencement fee covers the following items: diploma, cap &gown, 

composite photo and the graduation event. This fee is assessed to students beginning 
their final semester and is made payable whether or not a student attends graduation. 

i rP 

he TUITIONAND FEES 
;e. 

of 1st SEMESTER 2nd SEMESTER 

~a 
~ Tuition $3,995.00 $3,995.00 
g Lab Fee $ 150.00 $ 150.00 

its Activity Fee $ 150.00 $ 0.00 
Books (Est.) $ 250.00 $ 250.00 zs, 

ate Commencement Fee $ 50.00 
Room/Board (Est.) $2,695.00 $2,695.00 
Damage Deposit~"~ $ 50.00 
Health Insurance* $ 555.00 ~s, 

,d Misc. $ 200.00 $ 200.00 
Commuter Total $ 9,945.00/year 
Resident Total $15,385.00/year 

nd .: 
us ' Fees are subject to change. 

*may be waived with proof of insurance. 
* *non-refundable 
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SCHOI~IRSHIPS 

The New England School of Communications offers a limited amount of 
scholarship aid to students based on need and academic achievement. , 

The Maine Association of Broadcasters awards scholarships to Maine students 
on a need basis. 

The Brian Welch Scholarship - A $500 award is presented to a student to 
provide tuition assistance for outstanding achievement and leadership qualities. The 
scholarship is named in memory of a special student who attended the School. 

Diane Kasparek Scholarship - A $500 award is presented to an Aroostook 
County student who meets the NESCom criteria of good scholastic standing, financial 
aid need, and good citizenship. 

Applications are available in December and monies awarded are applied to the j 
second semester tuition bill. All awards are made by the scholarship committee. j 

PAYMENT SCHEDULE 

Within thirty days of acceptance, a tuition deposit of $150.00 is due along with 
the enrollment agreement. Each semester tuition balance is due on or before the 
first day of classes. Federal Financial Aid is included in a student's account. (The 
School will provide a 90-day notice in case of change in tuition and fees.) 

Anticipated financial aid will be reflected on the tuition bill. Charges 
covered by "anticipated aid" will be deferred, but the student is expected to pay 
any remainder by the due date. If the Student Aid Report has not been received 
by registration day, the student will be required to pay 1 /3 of the tuition bill at 
registration and 1/3 every 30 days thereafter until it is received or the bill is paid. 
After all aid is received, the student will be refunded any credit balances. 

All account balances must be up to date before a student may receive a Degree 
or Certificate and end of semester grades. 

26 



fi

i 

CLAS~SAl1 ~NDANCE 

of ~ Students are expected to attend classes regularly. However, circumstances 

may occur, such as illness, that prevent class attendance. The school should be 
notified when a student will be absent. 

:nts 9 
Excessive unexcused absences may be cause for termination. If a student is 

absent for FOUR class periods in any individual course, the student maybe dismissed 
to from the class and receive a failing grade. This decision will be made by the course 

Che ~ instructor. 

Because of the intensity of the training, time lost through habitual tardiness is 
Kok ; contrary to both the school's interest and the student's 111tel eSt. Wari1111g a11C1 IJ10bat10I1 

~la~ j viii vv t~le S~~t'~`..S t''u.~~Tl t~L r1Pa1 ~JVIt~ t~1~ ~Pr~Ol1S ~f~P21~P1'S. 

All work will be made up at the discretion of the instructor in order to receive 
the : full credit for the course. In case of documented illness a student may be given up 
e. to 30 days after the final class to make up the work required. Failure to do so in the 

time frame given may result in not passing the course. 

CANCELLATIONS TERMINATIONAND REFUND POLICY 
rith 
the 
Che 

~. t 

CANCELLATION 

A student who withdraws from NESCom after acceptance of the Enrollment 
Agreement shall provide written notice to the Schaol. 

NON-ENTRY REFUND 

If the student does not enter the School for training, after being accepted, the 
tuition deposit of $150.00 made by an applicant, will be refunded, if requested in 
writing, within three days after the date of the signature of the Enrollment Agreement. 

Students who withdraw after midnight on the third business day following 
acceptance of the Enrollment Agreement by the School, shall be refunded all monies 
paid, except an administrative fee of $50.00. 
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REFUND POLICYAFTER ENTRY PER SEMESTER 

Written notice to the School is required if a student wishes to terminate after 
starting the program. When a student terminates, voluntarily or involuntarily, a 
refund on tuition already paid by the student will be made according to the following 

3 

schedule: 

Withdrawal during first week....100% 
Withdrawal during second week...90% 
Withdrawal during third week....80% 
Withdrawal during fourth week...80% 
Withdrawal during fifth week...70% 
Withdrawal during sixth week...60% 
Withdrawal during seventh week...50% 
Withdrawal during eighth week...50% 
Withdrawal during ninth week...40% 
(Less an administration fee of $50.00) 

Students receiving assistance from Federal Title IV programs may be subject to a special 
refund or return to Title IV requirements as of 10/7/2000 per Federal regulations, provided 
they have completed less than 50% of the payment period for which aid was or could have 
been disbursed. Federal Regulations require the return of Title IV funds in the following 
order. If applicable; Unsubsidized loans, Subsidized loans, Perkins loans, Plus loans, Pell 
Grants, SEOG or other Title IV. 

REASONS FOR TERN~NATION BY SCHOOL 

NESCom may terminate a student for one of the following reasons: 
1. Excessive absences 
2. Unsatisfactory scholastic progress 
3. Conduct not in the best interests of the School 
4. Non-payment of fees, tuition or other charges stated in the School's 

literature. 
Note: Students who are dismissed for unsatisfactory progress, may reapply 
one semester after termination. A student who wishes to appeal termination 
may do so in writing to the Director of Education within 7 business days. 
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Students at NESCom will conduct themselves in a manner that brings credit to 
themselves, their families and the New England School of Communications. Students 
should see enrollment at the School as an important step in professional development. 

SPECIAL CIRCUMSTANCES 

The school acicnowiedges cnai ~pec;iai c;irc;urr~5~a.ric;~5, SUC:Il d5 111I1C~~, 

family ciea.th or unforsccable events, may delay, interrupt or prevent school atten-
dance. The student agrees to discuss the matter with a School official. 

If a student cannot continue the course of study, NESCom agrees to issue 
the student a written release, provided the student has complied with the School's 
refund policy as stated in the Enrollment Agreement. 

The School intends to make fair and reasonable settlement according to the 
individual situation. 

Note: Any unpaid charges against the student's account will be 
deducted before a refund is made. 

POLICY RELATING TO MAKE— UP WORK 
At the discretion of the instructor, students will be required to make-up all 

assignments, exams or other work missed as the result of any excused or unex-
cused absence. The instructor may also assign additional outside make-up work if 
deemed necessary. Arrangements to take a missed exam must be made with the 
instructor upon returning from an absence. If the absence is unexcused, the 
instructor is not required to administer amake-up exam. All arrangements are 
subject to approval by the School's Director of Education. 



COURSES OF STUDY 

BROADCASTING CERTIFICATE 
(One Year Program) 

• ~ • 

Fall Semester: 
Com 100 Success SeminarOO 
Com 101 Intro to MediaOO 
Com 102 Announcing/Production I 
Com 103 CopywritingOO 
Com 106 Voice & DictionOO 
Com 119 WHSN SeminarOO 
Comm Elective 
Total Credits 

1 cr. 
3cr. 
3cr. 
3cr. 
2cr. 
1 cr. 
3cr. 
16cr 

Spring Semester: 
Com 202 Announcing/Production II 3cr. 
Com 107 Public Speaking 3cr. 
Com 231 Radio Workshop(Pr) 3cr. 
Com 301 Career Preparations lcr. 
Comm Elective 3cr. 
Comm Elective 3cr. 
Total Credits 16cr. 

Communication Electives: 
Com 104 Broadcast Sales 
Com 117 Radio News Lab 
Com 127 Sports Seminar I 
Com 130 TV Performance I 
Com 217 TV News Lab I(Pr) 
Com 227 Sports Seminar II(Pr) 
Com 221 Broadcast Prgm & Mng 
Com 230 TV Performance II 
Com 306 Public Relations 
Com 315 Advertising 

OO Required Course 
(Pr) Needs Prerequisite course 

Credit Breakdown: 
Communication: 32 Credits 
Total Credits: 32 Credits 

TV PRODUCTION: 

Fall Semester: 
Com 100 Success SeminarOO 
Com 101 Intro to MediaOO 
Com 103 Copywi-iting~ 
Com 105 TV Production &Lab I 
Com 107 Public SpeakingOO 
Comm Elective 
Total Credits: 

Spring Semester: 
Com 205 TV Production &Lab II(Pr) 
Com 110 Audio Engineering &Lab I 
Com 301 Career PreparationOO 
Com 239 ENG/Field Prod(Pr) 
Com 341 TV Practicum(Pr) 
Com 322 Digital Imaging for TV 
Total Credits: 

Communication Electives: 

3cr. Com 104 Broadcast Sales 

3cr. Com 130 Television Performance I 

3cr. Com 221 Broadcast Prgm & Mngmt 

2cr. Com 230 TV Performance II 

3cr. Com 306 Public Relations 

3cr. Com 315 Advertising 

3cr. 
2cr. 
3cr. 
3cr. 



SAMPLE TWU-YEA-R TRAGIC 

ADVTR'1'1SING/FUBLIC RELATIONS CONCENTR1~TIClN 
(Associate-Two Year) 

(cr. 
3 cr. 
i~r 

3 cr. 
3 cr. 
3 cr. 
Scr 

cr. 
cr. 
cr. 
c•r 

cr. 
cr 
cr. 

cr. 
' cr. 

~ (:I'. 

:cr. 
cr. 
~cr. 

Fall Semester 1st Year: 

Com 100 Success SeminarOO lcr. 

Com 101 Intro to MediaOO 3cr. 

Com 102 Announcing/Production I 3cr. 

Com 104 Broadcast Sales 3cr. 

Com 119 WHSN SeminarOO lcr. 

Com 107 Public SpeakingOO 3cr. 
,r_ 

C~Kequired ~:.7eri ~u ~.~u~se ~c~. 

Total Credits 17cr. 

Spring Semester ls` Year: 

Com 110 Audio Engineering &Lab I 3cr. 

~;c~zri 315 Advertising 3cr. 

Com 103 Copywritin~~ 3cr. 

Gen Ed Elective 3cr. 
Required Gen Ed Course 3cr. 

Total Credits: 15cr. 

Eleclive~: 
Communication: 
Com 104 Broadcast Sales 
C"..,,1 1 pS Television Production I 
Com 106 Voice &Diction 
Com 108 Writing for the Media(Pr) 
Com 110 Audio Engineering &Lab I 
Com 1 14 Intro to News Reporting 
C;~m 1 17 RadioNews Lab 
Com 130 TV Performance I 
Com 217 TV News Lab 
Com 221 Broadcast Prgm & Mangmt 
Com 230 Television Performance II
Com 306 Public Relations 
Com 315 Advertising 
Com 232 Electronic Publishing(Pr) 

3cr. 
3 cr. 
2cr. 
3cr. 
3 cr. 
3 cr. 
3 cr. 
2cr. 
3cr. 
3 cr. 
2cr. 
3cr. 
3 cr. 
3cr. 

Fall Semester 2"d Year: 
Com 105 TV Production/Lab I 
Com 232 Electronic Publishing (Pr) 
Com 306 Public Relations 
Gen Ed Elective 
OO Required Gen Ed Course 
Total Credits: 

Spring Semester 2"d Year: 
Com 301 Career PreparationOO 
Com 108 Writing For The Media(Pr) 
CotYi 221 Broadcast Prgm. & Mngmt 
Com 205 TV Production/Lab II 
Com Elective 
Gen Ed Elective 
Total Credits 

General Education: 
~i1 i i i ii ii~,iiSii i,viiiYOSlii~ri'~ 

Mi 1 11 n Intro to Microcomputing~ 
Ba 321 n MarketingOO 
Ba 201 n Business Law 
i~ci ~ i Vi1 ~i~alliZaiiO~Ti chi, ~ii~iii~. 

Py 111 n General Psychology 
Hu 215n Media/Multicultural Soc. 

OO Required Course 
(Pr) Needs prerequisite course 

Credit Breakdown: 
Communication: 45 Credits 
C_Ten Fcincati~n: 1 R ~;redits 
Total Credits: 63 Credits 

3 cr. 
3 cr. 
3 cr. 
3 cr. 
3 cr. 

15 cr. 

1 cr. 
3 cr. 
3 cr. 
3 cr. 
3 cr. 
3 cr. 

1 Fier. 

.~JV1. 

3 cr. 
3 cr. 
3 cr. 
3 cr. 
3 cr. 
3 cr. 

31 



SAMPLE TWO-YEAR TRACK 

RADIO/TV ANNOUNCING CONCENTRATION(NEWS &SPORTS) 
Associate-Two Year 

Fall Semester 1St Year: 
Com 100 Success Seminar0 1 cr. 
Com 101 Intro to Media ~ 3cr. 
Com 102 Announcing/Production I 3cr. 
Com 103 Copywriting OO 3cr.. 
Com 119 WHSN SeminarOO lcr. 
Com 127 Sports Seminar I (or) 3cr. 
Com 114 Intro to News Reporting 3cr. 
OO Required Gen Ed Course 3cr. 
Total Credits: 17cr. 

Fall Semester 2"d Year: 
Com 327 Advanced Sports Tech (or) 
Com 217 TV News Lab 
Com 107 Public SpeakingOO 
Com 231 Radio Workshop 
Gen Ed Elective 

Required Gen Ed Course 
Total Credits: 

3 cr. 
3cr 
3cr 
3 cr. 
3 cr. 
3 cr. 

15 cr. 

Spring Semester 2°d Year: 
Spring Semester 1St Year: Com 301 Career Preparations 1 cr. 
Com 202 Announcing/Production II 3cr. Com 340 Radio Practicum(Pr) 3cr. 
Com 231 Radio Workshop(Pr) 3cr. Com 315 Advertising 3cr. 
Com 227 Sports Seminar II (or) 3cr. Com 108 Writing for the Media 3cr. 
Com 117 Radio News Lab 3cr. Com Elective 3cr. 
Com 119 WHSN Seminar OO lcr. Gen Ed Elective 3cr. 
Gen Ed Elective 3cr. Total credits: 16cr. 
OO Required Gen Ed Course 3cr. 
Total Credits: 16cr. 

Electives: 
Communication: 
Com 104 Broadcast Sales 3cr. 
Com 105 Television Production I** 3cr. 
Com 106 Voice &Diction 2cr. 
Com 108 Writing for the Media(Pr) 3cr. 
Com 117 Radio News Lab 3cr. 
Com 217 TV NewsLab(Pr) 3cr. 
Com 127 Sports Seminar I 3cr. 
Com 130 Television Performance I 2cr. 
Com 227 Sports Seminar II(Pr) 3cr. 
Com 221 Broadcast Prgm & Mngmt 3cr. 
Com 230 TV Performance II 2cr. 
Com 231 Radio Workshop(Pr) 3cr. 
Com 306 Public Relations 3cr. 
Com 315 Advertising 3cr. 
Com 327 Adv. Sports Tech.(Pr) 2cr. 
Com 232 Electronic Publishing(Pr) 3cr. 
Com 340 Radio Practicum(Pr) 3cr. 

General Education: 
Eh 111 n English Composition 
Mi 111 n Intro to Microcomputing~ 
Ba 321 n MarketingOO 
Ba 201 n Business Law 
Ba 310n Organization & Mngmt 
Py l l In General Psychology 
Hu 215n Media/Multicultural Society 

OO Required course 
(Pr) Needs prerequisite course 
**Recommended for Sports Students 

Credit Breakdown: 
Communication: 46 Credits 
Gen Education: 18 Credits 
Total Credits: 64 Credits 
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VIPLE'1'WO-YEAR TRACK 

TV PRODLrCTI(~N~AUDIO ENGINEERING 
CONCENTRATION(Associate-Two Year) 

ll Semester ls` Year: 

m 100 Success SeminarOO 

m 101 Intro to Media 

m 103 CopywritingOO 

m 105 TV Production/Lab I 

m 110 Audio Engineering/Lab I 

.equired Gen Ed Course 

Total Credits: 

Spring Semester ls` Year: 

Com 205 TV Production/Lab II 

Com 210 Audio Enginee~-ing/Lab II 

C;om 239 RNG/Fielil Production 

Gen Ed Elective 

OO Required Gen Ed Course 
Total Credits: 

Electives: 
('ommunication: 
Com 104 Broadcast Sales 
Com 106 Voice &Diction 
~(~~Yl 1 ~/CJ VV 111.111 1V1 llll. 1V1L.~,L1CL~1 1 J 

Com 130 Television Performance I 
Com 203 Web Publishing(Pr) 
Com 230 TV Performance II 
CVlll JV~ rZ,LUlll. ~G1a.11V11S 

Com 315 Advertising 
Com 232 Electronic Publishing(Pr) 

Credit Breakdown: 
Communication: 44 Credits 
General Education: 18 Credits 
Total Credits: 62 Credits 

Fall Semester 2"d Year: 
lcr. Com 107 Public SpeakingOO 3cr. 
3cr. Com 322 Digital Imaging for TV(Pr) 3cr. 
3cr. Com 341 TV Practicum(Pr) 3cr. 
3cr. Com 310 Audio Engineering/Lab III 3cr. 
3~ Required Gen Ed Course 3cr. 
3cr. Total Credits: 15cr. ,. 
1 OC~i. 

Spring Serriester 2"~' Year: 
3~'• Com 301 Career PreparationOO 1 cr. 
3cr. Com 241 Television Workshop 3cr. 
3cr. Cu~~~ 343 Digital Editing (l~ledia 100) 3cr. 
3cr. Com 330 Field Experience 3cr. 
3~`t'- Gen Ed Elective 3cr•. 

15cr. Gen Ed Elective 3cr. 
Total Credits: 16cr. 

3cr. General Education: 
2~'• Eh 11 In English Compositions 3cr. 
~•,•• lvii i i ili iiiu~r w l~i3CiOCviii~i.i~ii1~~ JVl. 

2cr. ga 321n Marketing 3cr. 
3cr. Ba201nBusinessLaw 3cr. 
2cr. ga 31 On Organization & Mngmt 3 cr. 
JIJl. ~ 1 ~ 1 Tr._ _,~ 1 t'3y ~ 1 lil ~~I1Ciai r~y~~iGiGgy 

'Z ~r
~~~. 

3cr. Hu 215n Media/Multicultural Society 3cr. 
3cr. 

OO Required Course 
(Pr) Needs prerequisite course 
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SAMPLE TWO-YEAR TRACK 

MULTIMEDIA CONCENTRATION 

(Associate-Two Year) 

Fall Semester 1St Year: 
Com 100 Success SeminarOO 
Com 1 O 1 Intro to Media OO 
Com 103 CopywritingOO 
Com 105 TV Production/Lab I 
Com 110 Audio Engineering/Lab I 
Mi 111 n Intro to Microcomputing 
Total Credits: 

Spring Semester 1St Year: 
Com 107 Public SpeakingOO 
Com 21 1 n Microcomputing II 
Com 322 Digital Imaging for TV 
Gen Ed Elective 
OO Required Gen Ed Course 
Total Credits: 

Electives: 
Communication: 
Com 104 Broadcast Sales 
Com 106 Voice &Diction 
Com 108 Writing for the Media(Pr) 
Com 130 TV Performance I 
Com 230 TV Performance II
Com 306 Public Relations 
Com 315 Advertising 

Fall Semester 2"d Year: 
lcr. Com 108 Writing for Media 
3cr. Com 232 Electronic Publishing 
3cr. Com 306 Public Relations 
3cr. Com 332 Web Publishing OO 
3cr. OO Required Gen Ed Course 
3cr. Total Credits: 

16cr. 

Spring Semester 2°d Year: 
3cr. Com 301 Career PreparationOO 
3cr. Com 334 Multimedia I 
3cr. Com 239 ENG/Field Production 
3cr. Com Elective 
3cr. Gen Ed Elective 

1 Scr. Gen Ed Elective 
Total Credits: 
General Education: 
Eh 111 n English CompositionOO 

3cr. Mi 111 n Intro to MicrocomputingOO 

2cr. Ba 321 n Marketing 

3cr. Ba 201 n Business Law 

2cr. Ba 310n Organization &Management 

2cr. Py 111 n General Psychology 

3cr. Hu 215n Media in a Multicultural Society 

3cr. Mi 211 n Microcomputing II 

OO Required Course 
(Pr) Needs prerequisite course 

Credit Breakdown: 
Communication: 44 Credits 
General Education: 18 Credits 
Total Credits: 62 Credits 
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gA11VIPLE COURSE TRACK 

ADVERTT~iNG/SALES/PLTBi.iC-RELATIONS CONCENTRATION: 

(Baccalaureate llegree) 

~cr. ~ Fall Semester 1St Year: Spring Semester 1St Year: 
~cr. Cam 100 Success SeminarOO lcr. Com 202 Announcing/Prod II (Pr) 3cr. 
~cr. Com 101 Intro to MediaOO 3cr. Com 315 Advertising 3cr. 
~cr. Com 102 Announcing/Prod I 3cr. Com 107 Public Speaking 3cr. 

'~r• Com 104 Broadcast SalesOO 3cr. Mi l l In Intro To MicrocomputingOO 3cr. 

'~r• Com 119 WHSN SeminarOO lcr Eh 112 Literature &Research 3cr. 

Eh 111 n English C:ompv 3cr. i otai ~,redits: i ~ cr. 

Ba 101 Intro to Business 3cr. 

Total Credits: 17ci'• 

cr. 
cr. Fall Semester 2"d Year: Spring Semester 2"d Year: 
cr. C'om 103 C~pywriliti~OO 3cr. Cuii~ 108 Writing for the Meclia (Pr) 3cr. 
cr. Com 232 Electronic Publishing (Pr) 3cr. ELECTIVE-Com 3cr. 
cr. IIa 201n Business Law 3cr. Mi 211n Micro Computing II 3cr, 
cr. Py 1 l In General Psychology 3cr. Eh 221 Business Communications 3cr. 
cr. Ms 111 AlgeUraOO 3cr. Ms 132 Probability 8i Statistics (Pr) 3cr. 

Tutal Credits: 15cr. Total Credits 15cr. 
~~~: 

3~ Fall Semester 3rd Year: Spring Semester 3rd Year: 
3cr. Com 105 Television Prod I 3cr. Com 330 Field Experience 3cr. 

l..,V~Tl JJG VVCiV r UU11Jll~llb' Jl.l. L.Vlll J 'Y V1ldlU-1V1VUlQ 1 J~.1 

3cr. Ba 321 n MarketingOO 3cr. Ba 310 Organization & Mngmt 3 cr. 
3cr. Hy 111 American History 3cr. Hu ? 15n Media in Multi-Cultural Society 3cr. 
3cr. Sc 351 Oceanography 3cr. Eh 311 Advanced Writing(Pr) 3cr. 

CT• Tt~tai ~i~C~iiiS I~cr Tota~ Credits 15cr 

Fall Semester 4t'' Year: Spring Semester 4t'' Year: 
Com 301 Career PreparationOO lcr. Com 404 Senior SeminarOO 3cr. 
Com 400 Ethics In MediaOO 3cr ELECTIVE-Com 3cr. 
Com 306 Public Relations 3cr Com 430 Research Internship 3cr. 
Ba 311 Human Resource Mngmt(Pr) 3cr. Ba 423 Retail Management 3cr. 
Ba 422 Sales &Sales Mngmt 3cr. ELECTNE-Gen Ed 3cr. 
Ba 425 Marketing Management(Pr)3cr. Total credits: 15cr 
Total Credits 16cr 

OO Required Course 
(Pr) Needs prerequisite course Com- Communications courses from Nescom cur-

riculum 
Credit Breakdown: All other prefixes- General Education from 
Communication: 60 credits Husson curriculum and Nescom curriculum.(n) 
General Education: 63 credits 
Total Credits: 123 credits 
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SAMPLE COURSE TRACK 

RADIOANNOUNCING/PRODUCTIONCONCENTRATION: NEWS & SFORTS 
(Baccalaureate Degree) 

Fall Semester 1St Year: Spring Semester ls` Year: 
Com 100 Success Seminar lcr. Com 202 Radio Ann./Prod II 
Com 101 Intro to MediaOO 3cr. Com 227 Sports Seminar II(Pr) 
Com 119 WHSN SeminarCR~ lcr. Com 119 WHSN SeminarOO 
Com 102 Radio Announcing/Prod I 3cr. Eh 112 Literature &Research 
Com 127 Sports Seminar/Lab I 3cr. Mi 111 n Intro to Microcomputing~ 
Eh 11 In English CompOO 3cr. Ba 201n Business Law I 
Ba 101 Intro to Business 3cr. Total Credits: 
Total Credits: 17cr. 

Fall Semester 2°d Year: 
Com 105 TV Production &Lab 3cr. 
Com 114 Intro to News Reporting 3cr. 
Com 327 Advanced Sports Tech(Pr) 3cr. 
Py 11 In General Psychology 3cr. 
Ms 111 Algebra 3cr. 
Total Credits: 15cr. 

Spring Semester 2°d Year: 
Com 217 Radio News Lab 
Com 103 Copywriting 
Com 106 Voice & Dictian 
Hy 111 U.S. History I 
Ms 132 Prob. & Stats.(Pr) 
Total Credits: 

Fall Semester 3~d Year: Spring Semester 3rd Year: 
Com 231 Radio Workshop (Pr) 3cr. Com 340 Radio Practicum (Pr) 
Com 107 Public SpeakingOO 3cr. Com 221 Broadcast Prgm/Mngmnt 
Eh 211 Business Comm. (Pr) 3cr. Ec 141 EcologyOO 
Ba 202 Business Law II(Pr) 3cr. Sa 321n MarketingOO 
Ba 310n Org & Mngmt. 3cr. Hu 215n Media/ Multicultural Society 
Total Credits 15cr Total Credits 

Fall Semester 4t'' Year: Spring Semester 4t'' Year: 
Com 404 Senior SeminarOO 3cr. Com 430 Research Internship 
Com 400 Ethics In Media 3cr. Com 301 Career PreparationOO 
Sa 422 Sales &Management 3cr. Com 315 Advertising 
Eh 311 Advanced Writing(Pr) 3cx: Ba 411 Organization Behavior (Pr) 
Ba 423 Retail Management 3cr. Ba 425 Marketing Management(Pr) 
Total Credits 15cr Total credits: 

O Required Course 
(Pr) Needs prerequisite course 
Credit Breakdown: 
Communication: 60 credits 
General Education: 60 credits 
Total Credits: 120credits 

Com-Communications courses from Nescorr 
curriculum 
All other prefixes- General Education 
courses from Husson curriculum and Nescorr 
curriculum. (n) 
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SAMPLE COURSE: TRACK: 

TV PRODUCTION/AUDIO ENGINEERING (:UNCENT'RATION 

(Baccalaureate llegree) 

3 cr. 
3 cr, 
1 cr. 
3 cr. 
3 cr. 
3cr 
6cr. 

3 cr. 
3 cr. 
2cr. 
3 cr 
3 cr. 
4cr. 

3cr. 
s cr 
3 cr. 
3cr. 
3 cr. 
~cr 

3 cr. 
1 cr. 
3 cr. j 
3 cr. a 
3 cr. 
3cr 

om 

om 

Fall Semester ls` Year• Spring Semester 1St Year: 

Com 100 Success Seminar0 lcr. Com 205 TV Production/Lab II Pr ~ 3 cr. 

Com 1 U 1 Intro to MediaOO 3cr. Com 210 Audio Engineering/Lab II (Pr) 3 cr. 

Com 105 TV Production/Lab I 3cr. Com 107 Public SpeakingOO 3 cr. 

Com 110 Audio Engineering/Lab I 3cr. Ba 101 Intro to Business 3cr. 

Eh 111 n English Comps 3cr. Eh 112 Literature &Research 3 cr. 

.~~ ~ ~ , ~ rr,-,-,-, r~-, Mi~rn.n 3cr. Total Credits: 15cr. 
jVLL 1 1 1 as iia..~ .+ --~ - ~ --- -

Total Credits: 16cr. 

Fall Semester 2"d Year: 

Com 322 Digital Imaging for TV (Pr) 3cr. 

Com 1~~ C'~pyw1-iting~ 3cr. 

Com 241 Television Worksha~ (Pr) 3cr. 

py 111 n General Psychology 3cr. 

Ms 111 Algebra 3cr. 

Total Creciil5: 15cr. 

~' ~aii C. .̂ ~:~ett~r ~rd VPaI"• 

Coin 324 Television Studio Prod. 
Coin 410 Audio Engineering Prac. 
Ba 321n MarketingC~ 
Ba 310 Org. & Mngmt. 
Total Credits 

Fall Semester 4"' fear: 
Coin 430 TV Research Intern.(Pr) 
Coin 400 Ethics in Media 
Ba 422 Sales & Mngmt 
Eh 311 Advanced Writing 
Ba 271 Risk Mngmt 
Total Credits 

O Required Course 
(Pr j Needs prerequisite course 

Credit Breakdown: 
Communication: 62 credits 
General Education: 60 credits 
Total: 122 credits 

Spring Semester 2~'~ Year: 
Com 310 Audio Engineering/Lab III 3cr 
Com 343 Digital Editing (Media 100) (Pr} 3cr 
Iia 201n Business Law T 3cr 
Eh 211 Business Communications 3cr 
Ms 132 Probability & Statistics(Pr) 3cr. 
Total Credits 15cr. 

Springy Semester 3rd Year: 

3cr. Coin 325 TV Directing 3cr. 

6cr. Coin 340 TV Practicum(Pr) 3cr. 

3cr. Sc 141 Ecology 3cr. 

3cr. riu ~ i ~n iviedia/iviuiiicuiiurai ~ocieiy 3c~. 

15cr Hy 111 American History 3cr. 
TUI:dl CI'C(~1t5 15cr 

Spring ~emesier ~i~~ 3cear: 

3cr. Coin 404 Senior SeminarOO 3cr. 

3cr. Coin 301 Career Preparation 1 cr. 

3cr. Coin 221 Broadcast Prgm & Mngmt 3cr. 

3cr. Ba 311 Human Resource Mngmt 3cr. 

3cr. Ba 423 Retail Mngmt 3cr. 

15cr Ba 425 Marketing Mngmt 3cr. 
Total credits: 16cr 

Coin- Communication courses from Nescom 
cuxricultun. 
All other prefixes- General Education from 
Husson curriculum and Nescom curriculum 
(n). 
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SAMPLE COURSE TRACK 

MULTI MEDIACONCENTRATION: (Baccalaureate Degree) 

Fall Semester lst Year: Spring Semester 1St Year: 
Com 100 Success SeminarOO lcr. Com 202 Radio Announcing/Prod I 3cr. 
Com 101 Intro to MediaOO 3cr. Com 103 Copywriting 3cr. 
Com 102 Radio Announcing/Prod I 3cr. Mi 211 n Micro Computing II OO 3cr. 
Com 315 Advertising 3cr. Ba 101 Intro to Business 3cr. 
Eh l l In English CompOO 3cr. Eh 112 Literature &Research 3cr. 
Mi l l In Intro to Micro.00 3cr. Total Credits: 15cr. 
Total Credits: 16cr. 

Fall Semester 2"d Year: Spring Semester 2°d Year: 
Com 110 Audio Engineering I 3cr. Com 108 Writing for the Media 3cr. 
Com 232 Electronic Publishing 3cr. Com 332 Web Publishing 3cr. 
Com 107 Public Speaking 3cr. Com 306 Public Relations 3cr. 
Py 1 1 In General Psychology 3cr. Eh 211 Business Communications 3cr 
Ms 111 Algebra 3cr. Ms 132 Probability & Statistics(Pr) 3cr. 
Total Credits: 15cr. Total Credits 15cr. 

Fall Semester 3rd Year: Spring Semester 3rd Year: 
Com 105 Television Prod I 3cr. Com 322 Digital Imaging For Television 3cr. 
Com 334 Multi-Media I 3cr. Com 205 TV Production/Lab II 3cr. 
Ba 201n Business Law I 3cr. Ba 311 Human Resource Mnbmt 3cr. 
Ba 310n Org. & Mngmt. 3cr. Sc 141 Ecology 3cr. 
Hy 111 American History 3cr. Hu 215n Media/Multicultural Society 3cr. 
Total Credits 15cr Total Credits 15cr 

Fall Semester 4t'' Year: Spring Semester 4t'' Year: 
Com 343 Digital Editing (Pr) 3cr Com 434 Multi-Media II 3cr. 
Com 400 Ethics In Media 3cr. Com 301 Career PreparationOO 1 cr. 
Com 404 Senior SeminarOO 3cr. Com 230 TV Performance II 2cr. 
Ba 425 Marketing Mngmt (Pr) 3cr. Ba 423 Retail Mngmt(Pr) 3cr. 
Sa 271 Risk Management 3cr. Ba 422 Sales &Sales Mngmt(Pr) 3cr. 
Total Credits 15cr Ba 411 Organization Behavior(Pr) 3cr. 

Total credits: 15cr 
O Required Course 
(Pr) Needs prerequisite course 

Credit Breakdown: Com- Communications courses from Nescom 
Communication: 61 credits curriculum 
General Education: 60 credits All other prefixes- General Education courses 
Total Credits: 121 credits from Husson curriculum and Nescom 

curriculum (n). 
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CO LIRSE DESCRIPTIONS 

SA 101 Introduction to Business+ 3 Credits 

This course introduces students to the general nature of functional areas in business 

3cr, 
such as marketing, management, accounting, finance, research and development, and risk 

3cr, 
management. The relationship between business, the government, the economy, and the 

3 cr. 
environment is examined. 

3cr. BA 102 Legal Environment of Business• 3 Credits 
3cr. 

This course is intended to be the first course in law for the student. Topics include ~~__ 
introduction to law, ethics, couris, ~ii~i~, au~~~~iii~«a« ~ ~ ~a W, ~a W :,~ .,~~~r~~y ~~~~,1~, ar~~,« u,~, 

and securities regulation. 

3cr. BA 201n Business Law I 3 Credits 

3cr. This course provides students with a basic knowledge of the law of contracts, personal 
3~r property acid real property. 

3cr 
3cr. BA 202 Business Law II• 3 Credits 

~cr. This course involves five areas of study: agency, partnership, LLC, corporation, sale and 

real property. 

~cr. BA 271 Risk Management• 3 Credits 
cr. 

A study is made of the risks encountered by individuals and business firms. A 
presentation is made of ine basic prinip~es anu ii~s~iiu~ioiis, w1liLii liav~ u~ci7 ucVcivj~cu 

cr. 
~r. in risk management. This material is treated primarily from the consumer point of view. 

~cr T
BA 310n Organization &Management 3 Credits 
1111S COUT'Se IOCUSeS Uri I1UW LU UC51~;t1 Vi~Q1ilz;aiiuii SySicill~ aliu ~licGiiv~iy iilaiia~c 

~cr. them. Students completing this course should understand the universal process of 
cr. management and key terminology in the language of management. Students are 

:cr. encouraged to blend conceptual contributions from the various schools of management 
cr. thought into an integrated perspective on what managers do and why. 
cr. 
cr. 

gA 311 Human Resource Management• 3 Credits cr 
This course addresses traditional personnel administration issues. Emphasis in the 
course is un hew to manage the major human re5e.~urc;e a~li~~ii~i~lraliuii functions of joU 
design, reward system design, staffing, training and performance control, to achieve 

n maximum employee performance and satisfaction. 

es 

•Four-Year Program Only 
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BA 321n Marketing 3 Credits 
The components of the marketing structure are covered, together with the development of 

the modern concepts of marketing. Among the topics included are: the legal environ-
ment, channels of distribution segmentation, the international market, consumer behavior, 

retailing and advertising. (requited) 

BA 422 Sales and Sales Management* • 3 Credits 
This course provides students with the fundamentals of good salesmanship and sales 
management. Prior to studying management principles, students practice sales 
techniques in simulations. Cases are used to illustrate and evaluate principles of sales 
management. 

*Pre-requisite BA 321n 

SA 423 Retail Management* • 3 Credits 
The purpose of this course is to provide students with an understanding of the 
fundamentals of successful retail operations. Topics included are the market concept in 
retailing, factors of area and market analysis, and aspects of organizational structure, 
layout, and personnel planning. Also covered are methods of pricing, merchandising 
planning, inventory, expense control and sales promotion techniques. 

*Pre-requisite BA 321n 

BA 425 Marketing Managements • 3 Credits 
Students apply concepts learned in other courses to marketing problems of business and 
nonprofit organizations. Cases and business simulations are used to teach decision-
making in the complex environment of business. A complete marketing plan for a 
simulated company of the student's choice summarizes the student's knowledge of the 
field. 

*Pre-Requisite BA 321n 

BA 437 International Marketing• 3 Credits 

The basics of International marketing will be taught including the foundations of culture, 
cultural understanding, business customs and practices in global marketing, assessing 
global markets, and developing international marketing strategy. 

COM 100 Success Seminar 1 Credit 

This required course will help you settle into College Life successfully. Learn new 
techniques when it comes to study skills, what time management is all about and how 
you can apply it to your everyday activities, and become familiar with campus lifestyles. 
You'll meet the people who can guide you with health and spiritual needs, as well as 
those from the community who address moral and ethical matters within a campus 

setting. (~equi~ed of all fiYst semester students) 



COM 101 Introduction to Media 3 Credits 
Explore the evolution ~f the industry in radio, television, print and computer 
technologies. This course examines legal requirements of various industries. FCC Rules 
anti Re~ta]ations and professiona] responsihilitie~ and expectations. Research the past 
and present trends of the media and incorporate your findings into your studies. 
(~equi~ed) 

COM 102 Announcing/Production I 3 Credits 
Be at the controls while learning the theory and practice of audio production from the 
basic fundamentals of speech and articulation to interpretation. Learn how to work with 
the equipment, how to produce &voice commercials as well as news on the air, and how 
to keep a direction in radio programming. Learn about identifying music and its 
positioning, and basic digital editing techniques. 

COM 103 Copywriting 3 Credits 
You will never look at commercials the same way again after taking this course. Instead 
of changing the channel or fast forwarding the tape, you'll be tuned into what the 
electronic world of advertising has to offer. Leai-~i how to foster your creative thought 
process and learn the techniques it takes to sell using words. Write commercials and 
public service announcements for radio and television, while learning how each medium 

uses diffcrcnt approaches to achicvc optimum results. (s~equi~~ed) 

CONI 104 Broadcast Sales 3 Credits 
View broadcasting from a sales perspective. Learn the techniques used to sell air time 
and the differences between radio and television. See what ratings are all about and 
now they are used as a barometer when it comes to sales, anti now the economy, iocai cs~ 
national, tests your sales savvy. See where advertising agencies and cooperative 
advertising play a role in broadcast sales and how the audience fits. Making a good 

sales presentation to an actual client will be your goal. 

COM 105 Television Production/Lab I 3 Credits 
Be introduced t~ television theory and practice. Through lecture and hands-on labs, 
you are given the basic understanding of how to operate a video camera. Learn from the 
beginning, the terminology, camera operation techniques, how crucial lighting is, audio 

techniques, shot planning, and picture composition. 

COM 106 Voice and Diction 2 Credits 
This course helps you develop your voice. You will work to improve the range of pitch, 
volume and quality. Enjoy what you can do with your voice while practicing proper 
enunciation and learning more about interpretation. You will exercise your voice 
through in class &recorded drills. Gear up for public speaking and for on-air radio 
announcing. 
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COM 107 Public Speaking 3 Credits 
Be confident in your approach to speaking before a group. This course helps you do just 
that through various informative, evocative, and persuasive speeches. While learning 
how to be impromptu in speaking, you will develop your listening skills, learn what it is 
like to be a member of the audience and learn how to analyze speeches. It is a real plus 
for anyone entering any aspect of Communication. (~equi~ecl) 

COM 108 Writing for Media 3 Credits 
Learn to be a journalist by writing today's news stories, essays and observations. 
Participate in the exciting world of print and broadcast media through written exercises, 
role playing and mock media events. Newspapers, television news programs, and radio 
broadcasts will be utilized, along with textbook exercises. A desire to keep abreast of 
current events is a must! 

COM 110 Audio Engineering/Lab I 3 Credits 
As an audio engineer, you are responsible for translating the producer/director's ideas 

into high quality electronic recording. This course and lab teaches microphone tech-
niques, studio acoustics, physics and psychophysics of sound, analog audio consoles, 
ENG audio basics, Digital audio workstations and the basic production skills used in 
television and multi-media applications. Lab work includes on site and studio television 
news and commercial production exercises, commercial production for radio and the 
world wide web utilizing computer based audio applications and the skills which will be 
needed in other audio classes. 

COM 114 Intro to News Reporting 3 Credits 
Learn what makes News, how News is gathered, and how News is written. Ethical 

issues concerning news will be discussed and you will learn to recognize a "Newswor-
thy" event. Writing skills will be taught and practiced daily. You will understand the use 
of lead lines and attention getting words and how to create a picture with words. Time-
tested techniques such as the "Inverted Pyramid Style" are also taught. Writing News 
will be one of your strengths upon completion of this preliminary course to the Radio and 
Television News Lab courses. 

COM 117 Radio News Lab 3 Credits* 
If you have a strong desire to know all that is going on, and be a part of the exciting 

field of news, this course and lab are for you. Be prepared, because this course is demanding, 
but gives you the nuts and bolts needed to enter the news gathering profession for either 
Radio or TV. You become an active part of a news team; hands-on gathering, writing and 
reporting news on the radio airwaves. Practice ethics, judgment, interviewing skills and 
techniques, while learning from the professionals in the local media. 

'Pre-requisite COM 114 
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COM 119 WHSN Seminar 1 Credit 

~5t 
Being a radio broadcasting student allows yrnz t~ practice the in's and out's of radio on 

WHSN. This course is required for all that are part of the staff of WHSN...the students. 
WIISN seminar offers an instructional setting for all phases ot'the station operation. From 
sign-on to sign-off, programming decisions and execution of, as well as, organization of 
public service announcements and live remotes. 

r.~ 

~5 

lg 

g~ 
er 
id 
id 

COM 127 Sports Seminar I 3 Credits 
Do you love sports? Then you can be a sports reporter, writer, producer and announcer, 

all in this course. Develop your play-by-play and color techniques through practice. You 
will learn from the pros, how to research and deliver on-air sports information. With a good 
basic knowledge of all major sports, this course will make you enjoy it all even more. (May 

be taken 2 semesters). 

COM 130 TV Performance I 2 Credits 
Free y_ our voice, free y_ our body and free your creativity that's kept inside. In this 

course you will learn techniques on how to be comfortable, relaxed and creative in front of 
the camera, while maintaining control and power. Work in the studio with the lights, camera 
and you create the action. Group creativity is encouraged while exercising basic acting 
skills. Take the tension aizd tui71 it into Uo~y aligiuiient as y_ ou find the balalice vii ~a~riera 
that's right for you. 

COM 202 Announcing/Production II 3 Credits 
After getting used to being in control at the controls, this course takes you further into 

the daily hands-on workings of audio production and voice work. With the prior knowledge 
of equipment and its uses, you can now be more focused on certain projects which include 
emphasis on techniques, creativity and writing. This is your chance to create and implement 
your ideas on-air. 

COM 205 Television Prc►duction/I.ab ITX 3 Credits 
Continue to exercise your understanding of the mechanics of television by doing. This 

course takes the knowledge you gained in TV Production I and puts it to work. Through a 
class and lab setting you will not only learn how to operate the camera equipment, lights 
and incorporate audio, but you will learn about directing and producing. This will be 
practiced daily. All this, while fostering your creative expression and critical thinking. 

*Pre-requisite COM 105 



COM 206 Introduction to Theatre• 3 Credits 
Theatre has always been the basis for mass communication on a dramatic level. A 

study of the evolution of theatre, its history, business structures and career categories 
relate to many other forms of media communication. This course will offer an overview of 
theatrical history, and how this industry functions today. Emphasis will be placed on 
theatrical production, its relevance to contemporary communication techniques and theatrical 

administration. 

COM 210 Audio Engineering/Lab II* 3 Credits 
Skills that you learned in Audio Engineering I will be integrated with hands-on experience 

in the studio recording and mixing live musical performances. Instruction will include 
analog and digital multi-track tape recorders, an introduction to time code, audio processing 
devices, equalization, compression, noise gates, filters, reverberation, sampling devices, 
speakers and monitors and studio operation procedures. Lab work will include band, vocal 
groups, and voice over talent. 

*Pre-requisite COM 110 

COM 217 TV News Lab* 3 Credits 
The knowledge you gained about Broadcast Journalism in Radio News Lab will now be 

expanded to hands-on television news gathering. Writing skills and listening skills will 
improve, along with your ability to work as a team. It is here where you practice the 
production skills from a news point of view and a technical point of view, in producing a 
weekly news/magazine show. 

*Pre-requisite COM 114, COM 117 

COM 221 Broadcast Programming and Management 3 Credits 
This course will enable you to learn all aspects of radio and television programming. 

This involves formats, personnel, budgets, and trouble shooting. You will also learn about 
station management, sales management, basic technical maintenance, the economics and 
the legalities of radio and television. This "seminar" designed class includes input from 
industry professionals who bring their expertise to the classroom. You will also exercise 
your skills at creating radio and television formats and programming ideas. 

COM 224 TV Studio Production* 3 Credits 

Through lecture and hands-on laboratories, students learn the principles of pre-
production, production, and post-production for the studio and control room procedures. 
Students prepare their own productions, from concept to completion. Each project is shot 
multi-camera, live-on-tape, in the studio. 

*Pre-requisite COM 205 



COM 227 Sports Seminar II'~ 3 Credits 
This course continues to teach the student how to research and present sports 

information to the listening or viewing audience. ~;xperiential learning is the key with on-air 
work at radio station WHSN required. Each student will produce and broadcast their own 
sports news segment. All students will be involved with live on air play-by-play and color 
commentary as they broadcast the Husson College men's and women's basketUall games. 
Proper methods of courtside and in studio interviewing will be taught and performance as 
captured on audio tape will be critiqued weekly. 

*Pre-requisite COM 127 

COM 230 Television Performance II 2 Credits 
l iw yvui vvi~,c,~ ii~.c, yvui v~uy aliu ilc~ y~ui ~icauvl~y L11GIL J xC~~ 111J1uG. 111 I.111J 

course you will learn techniques on how to be comfortable, relaxed and creative in front of 
the camera, while maintaining c~rtr~l and power. ~J;Tarlc ire the studio w:th tie lights, camera 
and you create the action. Group creativity is encouraged while exercising basic acting 
skills. Take the tension and turn it into body alignment as you find the balance on camera 
that's right for you. 

Co►M 231 Radio Workshop* 3 Credits 
If radio is your area of concentration, consider this course your joU. You will participate 

in the day-to-day operation of WHSN. Be exposed to all phases of radio such as announcing, 
Il~wc ctlnl't.~ cvrlllnu t~r~lrniil inn rir~iirrarnmin~r rnrmalc r~av_n~rlinU an~~ cr~~r•ialt~~ 

programming. A weekly schedule of on-air work, as a staff member, is also included. 
*Pre-requisite COM 102, COM 119 

COM 232 Electronic Publishing* 3 Credits 
Once you have taken Intro to Microcomputing, you will be ready for this course. 

Focus on the growing field of desktop publishing, which is a synthesis of word processing, 
~ranhic design and lavout. and electronic communications technolo~v. You will produce a 
variety of print and electronic publications while learning various software packages, such 
as Pagemaker, PowerPoint, and PhotoShop. Additionally, you will learn to scan pictures 
and import information from the Internet. 
*Pre-requisite MI 1 l In 

COM 239 ENG/Field Production* 3 Credits 
Develop reporting and interviewing skills from behind the camera and out in the field. 
This course also keeps you in tune with visual composition and audio techniques. Work 
with professional industry standard Mini DV and DVCPro, from shooting and editing to 
critiquing. Your news writing skills are also enhanced in this course. 
*Pre-requisite COM 105 



COM 301 Career Preparation 1 Credit 
Need a job? This course sets you up with all the techniques needed to communicate to 
prospective employers. Learn effective ways to write cover letters, resume, and produce 
attention getting audition tapes (radio and TV). You may even meet your future employer 
because media professionals conduct mock interviews in this course. (Seniors Only —
Regzci~ec~ 

COM 306 Public Relations 3 Credits 
Tackle the fundamental principles and techniques of public relations and related 

communication tools. This course looks at current public relations practices and problems, 
types of communication, and communication strategies. Learn how to organize your 
thoughts and disseminate material to the appropriate channels while working to prepare an 

actual PR packet for an off campus non-profit agency. 

COM 310 Audio Engineering/Lab III* 3 Credits 
Audio 3 continues to build on the skills learned in previous classes. The class teaches 

Digital Audio consoles and recorders, Pro Tools recording and mixing software, MIDI, 
programming effect procesors, frequency controlled compressions, ducking devices, 
advanced mixing techniques, synchronization, and an introduction to mastering. Lab work 
will include live band recordings and weekly mixing exercises, designing a sound track for 
a cartoon and mixing audio for CD's. 
*Pre-Requisite COM 210 

COM 315 Advertising 3 Credits 
This course introduces you to the structural and behavioral components of the 

advertising process including research, media, copy and design. Produce and edit material 
while learning how to evaluate and design an advertising campaign through research and 

planning. 

COM 322 Digital Imaging for Television* 3 Credits 
Once you've studied Introduction to Television, this course will give you the basics of the 
leading digital programs used in the television industry. Make use of the latest technology 
in the design and production of graphics for television. Learn how, where and why graphics 
are used. Photoshop and After Effects Software programs are used extensively. 
*Pre-requisites COM 105, MI l l In 

COM 325 Television Directing*• 3 Credits 

Mastering the equipment and the atmosphere of the TV control room is the focus of 
this course. Working with a producer to put together a live (on-tape) TV program that is 
professionally designed and executed, the director will have the responsibility to ensure 
the project is technically excellent. Developing small group leadership skills and good 
interpersonal communication skills is an important end result of this experience. 

*Pre-requisite COM 241 & 224 



COM 327 Advanced Sports Techniques* 3 Credits 
Continue your concentration in the sports field in this course by being a sports 

announccr. ~;nhance your knowledge and production skills in the sports broadcasting 
arena. Learn vidcography and editing techniques for sporting cvcnts. Writing, play-by-
play, interviewing and developing sports commentary are highlighted. Capture all the 
excitement on tape for your resume. 

*Pre-requisite COM 227 

COM 330 Field Experience 3 Credits 
Here is your chance to work in organizations such as a broadcast station, advertising 

agency, video production company, and others, under the direct supervision of a full time 
employer. This course is open to any 3rd year student who has attained a 3.0 average and 
has faculty approval. You are required to intern 135 hours in the field, applying the 
know"ledge you have learned through the course and lab study, while being open minded 
to learning the ropes of the day to day function of the business. 

CUM 332 Web Publishing* 3 Credits 
Students will develop skills needed to build high quality websites with graphic interfaces 
and attached databases. Software incorporated in this class include Macromedia's 
Dream Weaver and Fireworks. 
*Pre-requisites MI 21 1 n, COM 322 

COM 334 Multi-Media I* • (Macromedia Director & Shockwave) 3 Credits 
Students will learn to create multi-media content for the web, interactive CD Roms and 
other media utilizing Macromedia Director, Shockwave, and the applications learned in 
web publishing, audio, video, digital imaging, electronic publishing and Media 100. 
Working as a group, students will build amulti-media presentation while learning these 
powerful software applications. 
*Pre-requisite COM 332 

COM 340 12adio Practicum* 3 Credits 
In this course you take the lead, from development of an idea to the execution of a 
project. A detailed proposal is submitted on a project pertaining to the operation of 
WHSN. This project must include the knowledge you have gained through your course 
of study, and reflect thought, organization, content, script writing, production and follow 
through. The student will also have a management job in programming areas of WHSN 
such as news, sports, public service and programming. 
*Pre-requisite COM 202, COM 231 
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COM 341 Television Workshop* 3 Credits 
This course demands proficiency in all aspects of video production. Exercise your pre-
production planning, shooting, lighting, audio gathering, writing and editing skills while 
producing elements for a weekly news/news magazine show. Teamwork is essential as 
you work toward making a high quality series of studio production. 
*Pre-requisite COM 205, COM 224 

COM 343 Digital Editing (Media 100T1̀ '~~ 3 Credits 
Digital editing teaches non-linear video editing using the Media 100TH editing system and 
software, a standard in the industry. This course will integrate Adobe PhotoshopTM 
and After EffectsTM and will be an integral part of the digital audio and video training. 

*Pre-requisite COM 205, COM 322 

COM 366 Independent Study 
An opportunity for you to do a research or special project in media. There will be a 
preliminary guidance and final evaluation from the instructor advising the student. This is 
truly an "Independent" project open to the student with a 3.0 GPA and faculty approval. 
(Senior Level Course) 

COM 400 Ethics in Media• 3 Credits 
Ethics are part of every aspect of life. Learn the decision making process of applying 
ethical practices to the media. Enjoy exciting classroom debates and projects that explain 
the journalist's ethical responsibility. Course utilizes current events along with supple-
mental textbook cases. (SenioY Level CouYse) 

COM 404 Senior Seminar• 3 Credits 
This course brings together, through discussion, many aspects of the historical and 
contemporary developments in communications/media. Through guest lecturers and 
research, students will develop their own awareness of what will be accessible to them in 
the future. Term paper required. (Senior Level Course - regzcired) 

COM 410 Audio Engineering Practicum•* 6 Credits 
Students will have an opportunity to put learned skills to use by recording, mixing and 
mastering a complete CD project from beginning to end. Students are responsible for 
selecting a musical group and working with them in the studio to record an album. Mixing 
it to the satisfaction of the musicians involved, and pressing the project to a CD. 
*Pre-requisite COM 310 

.• 



COM 430 Research Internship• 3 Credits 
Different only from COM 330 (Field Experience) in that the student will enter into the 
internship not only to experience the work place environment but to choose one aspect of 
that cnvironmcnt to focus on and do rescarch. A substantial research paper will be 
required in this course. (SenioY level course by permission only) 

CUM 432 iladio Station Management (WHSN)• 3 Credits 
Radio Station Management provides a practical experience in managing personnel and 
programming at radio station WHSN-FM. This course is open to a senior level student 
in the Bachelor Degree program who has completed all necessary pre-requisites in the 
radio concentration. r acuity permission required. 1 he student "ivianager" will work in 
all areas of station operation including music, news, and sports programliling, aria trieel 
rreguiariy with the course supervisor iv review activities in progress and to study and 

discuss personnel management philosophy and techniques. 

CONI X34 Multi-Media II*• (Practicumj 3 Credits 
This course brings together all multi-media disciplines as the student works indepen-
dently to design, build, and present a complete multi-media presentation that will demon-
~tra.te his or her skills in this fast growing field. Once this project is completed each 
student will have a very well defiiiec~ electronic portfolio to present to potential etnployer•s. 
itiiS ~viii~c icC~iiiic~ iaCi.ii~y' aj~~iv"v 3i. 

*Pre-requisite COM 334 

C,UlVl 441 Television Yracticum~ • 3 Credits 
You carry the load of responsibility in this course from the creation of the project idea to 
the edited product. Project ideas are submitted based on creativity, originality and 
practicality. Then put your planning, writing, production and post production skills to 
work as you see this major television project through its completion. 
*Pre-requisite COM 224, CUM 341 

EH 111 English Composition 3 Credits 
The objective of this course is to improve students' ability to write clearly and logically. 
Emphasis is placed on the importance of punctuation, grammar and writing as a process. 
Students complete a number of essays, which illustrate various writing techniques and 
styles, and use these strategies to compose a final research paper. involves instructor 
evaluation in a workshop setting. (required) 
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EH 112 Literature and Research • 3 Credits 
A discussions course which asks students to examine fiction, poetry and drama, and 

write analytical essays both in and out of class. Also required is a research paper on a 
literary topic. 

*Pre-requisite EH 11 In 

EH 221 Business Communications* • 3 Credits 
The course examines oral and written forms of business communication, from letters and 
memos to formal research reports. Resumes and job interviews are also emphasized. 

*Pre-requisite EH 1 12 

HU 111 American Sign Language I. 3 Credits 
This course is an introduction to American Sign Language (ASL), designed to develop 
conversational signing skills at the beginning level. The course allows for some practice 
time, working with others, and working with videotape. 

HU 215n Media in a Multicultural Society 3 Credits 
This introductory course will offer the student the opportunity to explore his/her 

values centering around race, class and gender. Students will also gain experience in how 
minority populations negotiate their own identity in today's complex society. The course 
will focus on the use of stereotypes in mass media, the impact of political correctness, and 
alternative ways of approaching complex social issues. 

HY 101 History of Western Civilization• 3 Credits 
This is a survey course designed to present a concise view of the significant and relevant 
experiences of western civilization. Emphasis is placed on the major events, institutions, 
ideas and creative works that have shaped western civilization. 

HY 111 U.S. History I 3 Credits 
The social, political, and economic growth of the United States from 1620s to the 

Civil War is stressed. After a view of the colonial settlements, particular attention is 
devoted to the outbreak of the Revolutionary War, the framing of the Constitution, the 
struggle between Hamilton and Jefferson, the War of 1812, Jacksonian Democracy, the 
beginning of industrialization, the causes of the Civil War, and the problems of the 
Reconstruction Era. 

HY 112 U.S. History II• 3 Credits 
Late nineteenth and early twentieth century social and economic history is examined 

against a background of the increased nationalism and the rapid industrialization 
accompanyinb and following the Civil War and Reconstruction Periods. The Agrarian 
revolt, the emergence of the country as a first-rate power, the Progressive Movement, the 
New Deal and America's part in the two World Wars are emphasized. 

SO 



MI llln Introduction to Microcomputing 3 Credits 
This cou.rsc focuses on the uses of the microcomputer in today's society. Hands-on 

experience in the use of word processors, spreadsheets, database management, and 
presentation software, as well as their integration will be emphasized, along with an 
introduction to electronic planners. Elements of operating system functions and use, 
hardware and troubleshooting techinques are also presented. (~equi~ecl) 

MI 211n Microcomputing II*• 3 Credits 
This course continues to build on the knowledge base of the Microsoft Suite of programs. 
Students in the Multi-Media concentration will learn to create MicrosoftAccess Data-
bases and integrate them with other applications. As you build a series of websites using 
NrontYage, you will learn to use scanners, graphic importing, ttp file transport and a host 
~f web design styles. 
'Pre-requisite liiIi i i in 

MS 111 Algebra• 3 Credits 
Tlie gual of t~iis cuurSC i5 lu build a se.~lici f~unciati~n in algebraic methods and 

techniques to serve as a basis for further study. Directed toward students having minimal 
prior training in mathematics, the course of study begins with basic principles and progress 
through the study of quadratic equations, graphing and the solution of systems of linear 
equations. Although designed for the beginning student, this curse may also serve as a 
terminal course for those students desiring mainly to increase their confidence and 
proficiency in applying basic algebraic problem-solving concepts and techniques. Placement 
is by diagnostic testing. 

MS 132 Introduction to Probability and Statistics* • 3 Credits 
This course in an introduction to the theory and application of probability and statistical 

analysis. Both descriptive and inferential techniques will be studied, with emphasis placed 
on staiisticai sampling anci n_ypotnesis testing. ~viso consiciereci wiii be linear regression, 
contingency table analysis, and decision-malting under uncertainty. 

*Pre-requisite MS 111 

PH 201 Introduction to Philosophy• 3 Credits 
This curse is designed to confront students with perennial human questions about 
existence, meaning, knowledge, conduct and value, and to acquaint them with selected 
perspectives on these questions provided by the Western philosophical tradition. 
Problems in the contemporary world will provide starting points for the exploration of a 
multitude of philosophical theories as espoused by a wide range of philosophers, past 
and present. 
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PY llln General Psychology 3 Credits 
This is an introduction to the scientific study of the entire field of psychology. It involves 
the study of basic patterns of behavior including motivation, perception, learning, 
emotions, the physiological basis of behavior, human growth and development, personal-
ity theory and measurement, and abnormal and deviant behavior. 

PY 212 Applied Psychology • 3 Credits 
This course focuses on the application of psychological principles, facts, and research 
methods with the purpose of understanding and modifying human behavior. Particular 
emphasis is placed on the problems of adjustment in life situations including the areas of 
mental health, marriage, and the family, as well as the areas centering around work 
activities. 
*Pre-requisite PY 111 

SC 101 Introduction to Nutrition • 3 Credits 
This course serves as an introduction to nutritional concepts and to the interconnections 
of Health, nutrition, weight, and physical activity. This course is particularly appropriate 
for students with no science background. 

SC 141 Ecology• 3 Credits 
This course examines the interrelationships between living organisms and their 

environment. The science of ecology is presented at three levels: the ecology of the 
individual organism, the ecology of populations, and the ecology of groups of different 
kinds of organisms living together in communities. Current environment issues and policies 
are discussed with emphasis on the economical, sociological and ecological aspects of 
each. 

SC 299 Field Meteorology• 3 Credits 
Many of the "clues" needed to forecast weather in the short-run are right there in front 
of us. This course will offer a complete discussion of basic weather systems (fronts, 
highs, lows, etc.) and weather forecasting techniques. This will lay the foundation for 
work outside in the "field" to observe and note current conditions and how we use this 
to predict the weather. 

SM 303 Sports in Society* • 3 Credits 
This course provides an in depth study of sport in society. Subjects covered include, 
gender equity, deviance and aggression, race and culture, economics and social class, and 
the role of the media. 
*Pre-requisite: SY 201 

SY 201 Principles of Sociology ' 3 Credits 
This course is an introduction to the study of society and the interaction of individuals 
within society. Topic studies include basic sociological theory and concepts, 
socialization, cultures, institutions, patterns of social structure, and social change. Some 
emphasis is placed on cultural relativity in modern society and the implications of 
cultuxal differences for business. 
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NESCo1vr FAcvLT~ 2002-2003 
Critical to the mission of the New England School of Communications is its 

faculty. Each faculty member is a working media specialist who has the ability to 
transfer his or her knowledge to students in a classroom situation. Each is in the top 
of his or her field, and has worked in communications for a minimum often years. 
Most faculty are members ofAlpha Epsilon Rho, the National Broadcasting Society. 

Larry Ayotte 
TV Production &Lab 

AS EMVTI, Machine Tool 
Cornnzercial PhotographeY/Videog~aphe~ 
Te~ela~ AdveYtising Productions, Brewer Maine 
TV News/P~odzcction Photog~apheY WLBZ-TV, Bangor, Maine 
PhotogYaphy Instructor UMO, EMVTI, Bangor Adult Ed. 

Clifton Bemis 
Copywriting 

BA University of Maine, Broadcasting &Film 
US Navy Radio Communications 
Spots DiYector/Spo~tscasteY WVII-TV, Bangor, 11~Iaine 
Weatherman and Audio Technician, WVII-TV , Bangor; Maine 
Announcer WABI/WYOU, BangoY Maine 
Copywriter Bangor Broadcasting Corporation 

Warren Burns 
Public Speaking 

BA Mzchlenbe~g College 
MA Penn State 
PhD Penn State 
Associate P~ofessoN of Speech, University of Maine 

Adjunct Professor Hasson College 

Chris Chapman 
Announcing &Production 

Certificate New England School of Communications 
Morning host, Clear Channel Broadcasting, B~ewe~; Maine 
Afternoon AnnounceY Cumulus Broadcasting, Bangor; Maine 
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Donald DePoy 
Electronic Publishing, Public 

AS Blue Ridge C~ynmunity 
B11 Unive~~sity of Maine 
MeD University of Maine 
PhD University of Maine 

William Devine 

Relations, Media in a Multicultural Society 
College 

Introduction to Media 
BA University of Maine 
MS University of Illinois 
~-~~/Vl.4V/ VJ 2\U.I.LLV I~l~J 4l~/ /L 111.. YY 1V//V 1 VLV LLI. L/VLL IiE I. {.GJ LL/FS 

WF,BR, WNED, Buffalo, New York 
P~vsiilent, ~~Q ~CoC!C~~St ~~'OCf!~r'CZStLYIb (``n?^~7., 1~Zto2dSt!~', 1~!lGl~?22 

William Dorrity 
Markctin~ 

BS, MB_A Hzcsson College 
Tn,`~tr~,~~tn~ F,n,ctP~n M~ain~ T~~~hni~~~Z C.~nIIPgP, Z3C7Yig'OY; MLIIYl.P 

President, Bills Co~ne~ Store 

Dale Duff 
Sports Seminar 

BA Rickey College, Houlton, Maine 
Annnun~e~^ WNnIIAM-F11i1 Nn~,~ltni~. Mrzif~P 

News Repo~te~, WLBZ-TV, Bangor; Maine 
Spots DirectoY WLBZ-TV, Bangor; Maine 
Prog~an~ Di~ecto~, WZON, Bangor Maine 

P aul D u~ uis 
Announcing 8z Production 

AS Beal College 
Certificate New England School of BYoadcasting 
Moaning Co-host, WQCB-FM, B~^ewe~, Maine 
Production Director; WQCB/WBZN/WEZQ/WWMJ, B~^ewe~, Maine 

Edward Gay 
Intro to Microcomputing, Web Publishing 

BS Husson College 
Genev~al Pa~tneY Computes Software Consultants, Bangor Maine 
Programmes^/Analyst, Maine Computer Consultants 
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Marie Grady 
English Composition 

MA UniveYsity of Maine, Orono, Maine 

MA Boston College, Boston, Maine 
Inst~ucto~; Husson College, Bangor; Maine 

Joanne Gula 
Advertising/Voice &Diction 

Ph.D. University of Massachusetts 

MA Fairfield University, Connecticut 
Marketing Coordinator City of Bangor Bangor; Maine 

Aclve~tising P~ofessoY University of Maine, Orono, Maine 

Bonnie Haghkerdar 
Business Law/Organization &Management 

~S Acadia University, Nova Scotia, Math &Psychology 

JD No~the~n Illinois University College of Law 
P~op~ieto~; Consumer Deed and Abstract Co., BangoY Maine 
PYesident, American Abstract and Title Co., Bangor; Maine 

Inst~ucto~; Husson College, Paralegal Studies, Bus. Law 

Ben Haskell 
Radio Practicum/Radio Workshop 

BA University of Maine 
MSB Husson College 
AnnounceY WDEA 
P~ogYarn Di~ecto~; WWMJ/WDEA, Ellsworth, Maine 

Di~ecto~; New England School of Communications, Bangor; Maine 

Steve Hiltz 
Copywriting 

BA University of Maine 
Chief Copyw~ite~; WABI-TV, WABI-AM, WYOU-FM, Bangor; Maine 

P~og~afn Di~ecto~; WABI-TV, Bangor; Maine 

Nancy Hunter 
General Psychology 

BA University of Maine, Education 
MeD University of Maine, Edzacation/Cotcnseling 

CAS University of Maine 
Licensed Clinical Professional Counselor 

Licensed Social WoYke~ 
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Gary Kasparek 
Intro to TV/Adv TV ProdIENC/TV Workshop 

BA University of Maine 

Production Nlanager/P~omotion Di~ecto~; WVII-TV Bangor; Maine 

Sharon Kobritz 
Writing for the Media/Ethics in the Media 

MA University of Maine, Orono, Maine 
BS Boston Unive~isty, Boston, Massachusetts 
Media Twining, PutnanZ, .Boston, Massachusetts 

Ron Lisnet 
Advanced Sports Technique 

BS University of Maine 
Radio-TV Producer UniveYsity of Maine 
Play by Play Spots, yY'ZON, B~zngo~, Nlc~ine 
Spots Director WVII-TV, Bangor; Maine 
Announcer WABI, Bangor Maine 

S~ur•ls Re~urler, Uvai ver~•il_y of 1Llczine, Orono, 1Llazne 

leave 1'VlacLau~liliii 

Audio Engineering I & II 
Nova Scotia Institute of Technology 
AS Broadcast Electronics 
AS Coyrtnatcnicutivrt 
,S'ales Manage; WTOS, Skowhegan, Maine 
Owner/Manager WHO U, Houlton, Maine 
~PT?ONl7I /~/~/'7N/7 CTOY WLVF~ Rwvi /7nz ~~w~~~ .,_b ., , ,.6 .. , 

Julie O'Connor 

English Composition/Intro to Microcomputing 

BS Hztsson College, Bangor; Maine 

AA University of Maine, Orono, Maine 
Network Technician, Husson College, BangoY Maine 

Tristan Richards 
Broadcast Programming &Management 

BA University of Wisconsin 
GeneYal Manage; Gopher Hill Communications, Bangor; Maine 
Account Executive, Moon Song Communications, Bangor Maine 
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Jon Small 

Intro to News Reporting 
BS Boston University, Boston, Massachusetts 
News Anchor/Reporter WABI-TV, Bangor; Maine 

News Director; WABI/WYOURaclio, Bangor; Maine 

Ken Stack 
Television Performance/Intro to Theater 

BA Webster College TheateY Arts ConseYvato~y 
Artistic Director Acadia Repertory Theatre, Mt. Desert, Maine 

Stage Director Grand Auditorium, Ellsworth, Maine 

GUEST LECTURERS -SEMINAR SERIES 
THERESA AYOTTE - Te~ela~ Advertising 
DON CARRIGAN - Di~ecto~ Public Affairs, MPBC 
GEORGE CLAY -Broadcast Music Inc. 
KEN D'ERICO -Chief Photog~aphe~; WLBZ-TV 
BOB DUCHESNE -General Manage; WQCB 
GEORGE HALE - PYog~am/Spots Director, WABI/WWBX 
FRANK HAAS-Independent Website Designees 
FRED HIRSCH - G~eate~ Bangor Business Monthly 
RENEE ORDWAY -Bangor Daily News 
MARK OSBORNE -Broadcast Executive, WKSQ 
BERNIE ROSCETTI -Program Di~ecto~; MPBC 
JAN SMITH - NewS Di~ecto~; WVII-TV 
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STUDENT COMPLAINT~GRIE VA NCF PROCEDURE 

Schools accredited Uy the Accre~litin~ Commission for Career Schools/Colleges 
of Tec;l~inc>lc~~y c>f ~}~~ (1'~reer College Association must have a procedure and 
operational plan for handling student complaints. If a student does not feel that the 
School has adequately addressed a complaint or concern, the student may consider 
contacting the Accrediting Commission. All complaints considered by the Commission 
must be in written form, with permission from the complainants) for the Commission 
to forward a copy of the complaint to the School for a response. The complainants) 
will be kept informed as to the status of the complaint as well as the final resolution 
by the Commission. Please direct all inquiries to: 

Accrediting Commission of Career 
~ch~Q1slC~lleges of Technology 

2101 Wilson Blvd., Suite 302 
Arlington, VA 22201 

(703)247-4533 

A copy of the Commission's Complaint Form is available at the School and may 
be oUtained by uunla.ctin~ the Coordinator, Kim Nason. 

i v~v~i.C: i~CTSOTl:, iii~Zi oF,icu iii CU111j~Al il.'Gll: ~I'O~T8.I11 1riTOT1118.i1011, ~lOgl'Slll l~ll~lll, ~I.11l~ LU1L1Vll l;l)J lJ 

should contact the Accrediting Commission of Career Schools/Colleges of Technology at the address 
and phone number listed above. 

2002-2003 

Aug. 31-Sept.2 Registration/Orientation 
September 3 Classes Begin 
October 14-15 Columbus Day Holiday 
November 20 Thanksgiving Recess 
December 13 First Semester Ends 

January 13 Second Semester Begins 
March 3 -14 Spring Vacation 
March 17 Classes Resume 
May 9 Classes End 
May 10 Graduation 

2003-2004 

September 5-7 Registration/Orientation 
September 8 Classes Begin 
October 13-14 Columbus Day Holiday 
November 26 Thanksgiving Recess 
December 19 First Semester Ends 

January 19 Second Semester Begins 
March 8-19 Spring Vacation 
March 22 Classes Resume 
May 14 Classes End 
May 15 Graduation 
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MAINE MEDIA CAMP 
The New England School of Communications and Husson College sponsor MAINE 
MEDIA CAMP for one week in July. The camp's mission is to acquaint high 
school students with Radio, Television, Journalism, Sound, Sports and Advertising. 
Call or write for details: 

New England School of Communications 
One College Circle 
Bangor, ME 04401 
Tel: 207-941-7176 or toll-free 888-877-1876 

SUMMER THEATER CA1i~IPS 
The New England School of Communications hosts two, 2-week theater camps in 
the summer. The theater is located in Brooks, Maine. The programs is geared to 
providing hands-on training for students of various ages (12-18) interested in the 
crafts of performance and production. 
For information about the Summer Theater Camps contact: 

New England School of Communications 
One College Circle 
Bangor, ME 04401 
Tel: 207-941-7176 or toll-free 888-877-1876 

I~USSON BACCALAUREATE DEGREE IN BUSINESS 
New England School of Communications and Husson College offer students 

the opportunity to maximize career choices with atwo-plus-two program. The two-
plus-two program leads to an Associate Degree in Communications from NESCom 
and a Baccalaureate Degree in Business from Husson. This program provides the 
related business skills that are a natural complement to the communication basics 
covered by NESCom's two-year Associate Degree Program. Students must have 
a total of 62 credits as outlined in the 2+2 Program guide. 

Both programs are presented on the campus of Husson College, one of New 
England's foremost Business and Professional Colleges and home of the New 
England School of Communications. Excellent campus facilities include residence 
halls, food service, athletic fields, Olympic-size swimming pool, gym, exercise 
equipment and sauna. Husson has a busy campus life with lots of opportunities for 
students to form lifelong friendships and participate in a variety of campus 
activities. 




