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Introduction of the Design Problem Research —— >  Conceptualize ——> Brainstorm

In Graphic Design Il, one of the assignments is
to design a product package. Before beginning the User Visual
design work, students create a process book that

documents the development of their packaging . Final Design Solution
solution. This project addresses a specific design
problem and target audience while focusing

on introducing a new product and developing < Presentation
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Following feedback, the pen was given
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shifted to line up with each other more
accurately. While the design borrows
minimalist cues from the competition, its

presence here is meant to keep potential
buyers from feeling overwhelmed.

INTRODUCTION For my final presentation of my design, | was able to incorporate feedback from critiques, and strengthen

the overall design, making it more realistic and cohesive. In addition to previously mentioned feedback
and changes, | added more information about the features and ingredients for the product, as those are

Luna & Bloom important selling points.

: . : : My design communicates to the consumer that this product is environmentally-friendly, uses natural
Luna. & Bloo.m ' a skincare brand with values based in u ° ingredients, and that the brand aims to brighten the consumer’s day with fun, colorful packaging.
providing skincare products that are good for the planet, good e a t I O n
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sustainability sourced ingredients, and ensure that all products
are reef safe and cruelty free. The target audience for this brand and product is Gen Z
women, ages 16-30, with a medium income level.
This group is environmentally conscious, enjoys self care,
. and likely spends time outdoors in some form. They are
DeSIgn Problem people who find joy in fun colors and art, which makes this
packaging stand out over super minimal designs.

As a non-name brand stylus, the features of the pen
need to be easily visible to get a potential buyer to
consider something other than their stylus of choice.

| also wanted to borrow some of the simpler design
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The final deliverables include both a completed
sketchy off-brand stylus, but a competitive attempt 8
to improve the existing options with new quality
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Although there are many skincare brands offering SPF
products, the goal for this product packaging is to communicate M OO D BOARD
to the buyer what kind of product is inside, and what type of
brand it is. When researching other brands, most had a very
minimalistic design, but this brand and product aim to stand out
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environmentally-conscious SPF moisturizer, but like fun
colorful designs that bring a bit of joy to an everyday product.
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SUNSCREEN SERUM reduces inflammation

SPF 30 « ZINC OXIDE
Moisturizes and Protects Skin

una loom is a skincare Call 800.207.1234 or visit lunaandbloom.com
rand with values rooted in

creating products that are goo DIRECTIONS

for the planet, good for your skin, Apply to clean, dry skin

and bring joy each day. each morning.
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Research is a key component of this process. g T
Students analyze competitors, industry trends, and

target demographics to inform their design decisions.  The creative process involves brainstorming and
This research supports both functional requirements  developing ideas through sketches, mood boards, Feedback from peers and the instructor further
and branding goals, while visual and competitor and explorations of typography and color, leading to supports the evolution of the concept, improving
analysis helps identify opportunities for differentiation.  a refined visual direction. clarity, hierarchy, and overall design effectiveness.

Feedback and Critique

Why Research Matters

N Pa C ka ge Des lgn of the global packaging design market of consumers say packaging design is the growth rate for packaging designers,
comes from the United States influences their purchasing decisions one of the fastest-growing areas in design




