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In Graphic Design II, one of the assignments is 
to design a product package. Before beginning the 
design work, students create a process book that 
documents the development of their packaging 
solution. This project addresses a specific design 
problem and target audience while focusing 
on introducing a new product and developing 
a cohesive packaging system that clearly 
communicates its purpose, appeals to intended 
users, and stands out in a competitive market.

GRAPHIC & 
VISUAL DESIGN

Introduction of the Design Problem

Research and Analysis

INTRODUCTION

Luna & Bloom
Luna & Bloom is a skincare brand with values based in 
providing skincare products that are good for the planet, good 
for your skin, and bring joy to its customers. They use organic, 
sustainability sourced ingredients, and ensure that all products 
are reef safe and cruelty free. 

Design Problem
Although there are many skincare brands offering SPF 
products, the goal for this product packaging is to communicate 
to the buyer what kind of product is inside, and what type of 
brand it is. When researching other brands, most had a very 
minimalistic design, but this brand and product aim to stand out 
by using more color, while still maintaining the “natural” theme. 
This product is for people who want a natural,  
environmentally-conscious SPF moisturizer, but like fun 
colorful designs that bring a bit of joy to an everyday product.

Target Market 
The target audience for this brand and product is Gen Z 
women, ages 16-30, with a medium income level. 
This group is environmentally conscious, enjoys self care, 
and likely spends time outdoors in some form. They are 
people who find joy in fun colors and art, which makes this 
packaging stand out over super minimal designs. 

3

RESEARCH & INSPO 

Ilia is known for being a 
clean makeup and skincare 
brand, and they offer a similar 
product to Luna & Bloom. 
They use a very minimal, very 
clean brand theme, and are 
a more premium brand with 
high price points. They attract 
a customer who wants a 
product that fits the 
“clean girl aesthetic.”

Evolve is a small business that 
makes eco-friendly, natural 
beauty products. They are 
handcrafted, which is reflected 
in the very simple packaging 
design. This gives them a 
luxury feel, but also reflects 
an older target audience who 
might be purchasing based on 
the product, not packaging. 

Supergoop is known for 
offering sunscreen products, 
and various skincare/SPF 
products. A main brand 
element for them is the yellow 
color. They have a wider 
audience appealing to younger 
and older people, but their 
brand identity is not centered 
around being natural 
or eco-friendly. 

I found this packaging photo, 
which seemed to be an old 
version of the brand’s current 
product, but this was one 
brand I drew inspiration from. 
They stuck out because they 
looked different and fun. 
Although I want my packaging 
to lean slightly more elevated, 
and away from childish, I liked 
the colorful designs here.  
This product would have a 
similar audience.

Mood boards, Sketches, & Ideation

Feedback and Critique

Final Design Solution

Ideation
As a non-name brand stylus, the features of the pen 

need to be easily visible to get a potential buyer to 
consider something other than their stylus of choice. 
I also wanted to borrow some of the simpler design 
choices from the big brands and a black and gold 
color scheme to sell the idea of prestige. This is not a 
sketchy off-brand stylus, but a competitive attempt 
to improve the existing options with new quality 
of life features. I also wanted to include a line that 
covers the circumference of the box that starts shaky 
but evens out the closer it gets to the pen disply on 
the front, subtly communicating its key feature. The 
back of the box frames the wordier features of the 
stylus alongside a diagram of the pen, almost like an 
anatomical breakdown of the product.

Custom vector graphics made for 
the back of the box.
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Presentation
Compared to the more minimalist 

designs of the competition, I wanted the 
packaging for the Zencil to be able to 
confidently communicate its features to 
the customer. As an off-brand pen, Zencil 
doesn’t come with the name recognition 
of the devices it can be paired with. 
Rather than getting a replacement for a 
stylus they might already have, buyers 
need to understand what makes Zencil 
worth the risk.

For the design, I put the pen and its 
auto-stabilizer front and center. The 
render for the pen was made in Blender 
and was designed to be functionally 
familiar to Wacom pen users with gold 
accents that reference kintsugi. The 
accented ridges also indicate to the user 
where the modular parts can be removed 
and replaced. Gold contour lines wrap 
around the box in the final design, rather 
than primarily feature on the front.

Following feedback, the pen was given 
more room to breathe and an underglow 
to help hide some of the Photoshop 
artifacting. Text elements were also 
shifted to line up with each other more 
accurately. While the design borrows 
minimalist cues from the competition, its 
presence here is meant to keep potential 
buyers from feeling overwhelmed. 

Title BarPRESENTATION
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For my final presentation of my design, I was able to incorporate feedback from critiques, and strengthen 
the overall design, making it more realistic and cohesive. In addition to previously mentioned feedback 
and changes, I added more information about the features and ingredients for the product, as those are 
important selling points.  
My design communicates to the consumer that this product is environmentally-friendly, uses natural 
ingredients, and that the brand aims to brighten the consumer’s day with fun, colorful packaging. 

The final deliverables include both a completed 
process book and the assembled product 
packaging. Together, these components 
demonstrate the full design process, from initial 
research and concept development to a finished 
solution that responds to both industry standards 
and consumer needs.

Research is a key component of this process. 
Students analyze competitors, industry trends, and 
target demographics to inform their design decisions. 
This research supports both functional requirements 
and branding goals, while visual and competitor 
analysis helps identify opportunities for differentiation. 

The creative process involves brainstorming and 
developing ideas through sketches, mood boards, 
and explorations of typography and color, leading to 
a refined visual direction. 

Feedback from peers and the instructor further 
supports the evolution of the concept, improving 
clarity, hierarchy, and overall design effectiveness.
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Moodboard
Pantone Black 7 C
C=65 M=61.4 Y=64.39 K=54.19

Pantone 1205 C
C=3.49 M=9.72 Y=53.22 K=0

Pantone 7537 C
C=0 M=0 Y=0 K=0

New Science 
(regular): Body
A B C D E F G H I J K L M 

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q 

r s t u v w x y z

New Atten
(regular): Headers
A B C D E F G H I J K L M N O 

P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s 

t u v w x y z

Riant Display 
(medium): Logo
A B C D E F G H I J K L M N O P Q R S 

T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v 

w x y z

Pantone Neutral Black C
C=71.57 M=65.57 Y=64.47 K=72.34

Pantone 0961 C
C=40.08 M=36.43 Y=42.11 K=1.87

I also referenced topographic 
maps and waveforms in my initial 
design. The latter ended up being 
a better fit for its use of carefully 
placed, almost rhythmic lines.

Waveform and 
Mountain Contour

Why Research Matters 
in Package Design

28–34%
of the global packaging design market 

comes from the United States
of consumers say packaging design 

influences their purchasing decisions

5–6%
is the growth rate for packaging designers, 
one of the fastest-growing areas in design


